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Abstract

The establishment of good relations with overseas business partners and gaining knowledge
of international trade is essential for firms participating in business. In the process of
international marketing of internationalized firm, the most notable method is overseas
market-oriented behavior. This study regards the relational view as the hitting point and
proposes that the overseas market-oriented behavior will be directly influenced by the
relation of organizations, which is reflected in the nonlinear relation (inverted U-shape)
between overseas market orientation and performance. Degree of internationalization and
learning orientation were also included as moderators.

[ Keywords ] inter-organizational relationship, overseas market orientation, degree of
internationalization
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= N ilGoM

1 FORB LA US AR A A SR B b ~ Bt iSRRI
FEEHA (Dunning, 1993) - {5 B B A b S ki B B o ey I R ISCER B O AR 8 1 - 15 LA
SrEGR S Rk o IRIEE AR Gy - MR Ry T HUS TS LAYBTHESS - BRI L
MGG E RSN - B AR R K IER BN (Berney, 1991) @ RS IT R L AE
BT ERIEHE LRI - ARTMESEERRZ - B vIHE AR TSR - EalaE 189
FIRIEFEEEE - A FAEM S H 55 LRERH - 7 ReEs B PR FEtse - (AT
PETIE5E A (Overseas Market-orientation) {8 EL ARy £ L HEHT A F (Diamantopoulos
and Cadogan, 1996) - #& _Lfrift » BIFE T8 M B TEFA A B ZE M pa rUREE ~ B i
MR - 60 RSV ST 5 RE 4 B 3% H 8H & B2 58 o B E (E 1Y 8 o B AR 755
(Monferrer, Blesa, and Ripollés, 2012) - Cadogan, Diamantopoulos, and Siguaw (2002) 72
Fo o SR AEE EZEDITSEHRIIEE - BEREEER KT - MeaE REE RS ER
EHEBRBRE AR LTS ENE R ER » [M5E RRE R 58 A £ A Bl ]
S REAZRE - I - ARG B8P REETHSE R 2R3 -~ EiETHSE
[ B B R T 58 ) 2 A2 52 N — A I e I P v 552 (m B g Y M T A R R 8

18 5 B PR TSR A RIS SR R T S E A — 1 YMERL L (Cadogan, Cui, and Li,
2003; Murray, Gao, Kotabe, and Zhou, 2007) » 72k B —IERPIEELR 5 R0 o AlEEd
B B TR I RTE R FZHEITEEET - Cadogan et al. (2002) 78R » HEEAN
AL KEEESAE FRER - SRR S ESH 2HIRRHERE s 52 - B3k
T 5 228 [ B T 45 2 [ ) ) A B TR [ B U BB 71 5 P %€ (Cadogan, Cui, Morgan,
and Story, 2006) ° A B IR T SERIPIAEBINIZE - TR ZE A B 5w
F Ry 1 2B B 1 B PR T 3525 m] I AT AL - 20 HS 1R (Experience) ~ #K#E (Dependence)
& (Coordination) ~ #&# (Systems) * #&Ef# (Structure) 5§ (Cadogan, Paul, Salminen,
Puumalainen, and Sundqvist, 2001; Cadogan et al., 2002) ; fH¥%fH1 » 41 Styles, Patterson,
and Ahmed (2008) & #9265 = & #1 B - B (% 5617 B ¥ & (Relational or Behavioral
Perspective) * Al D HIFEEITIRET A o BIFE LR ZERERS HHRA FRAG#& A 7 E fth 5
HEITHEIR - BB S (Granovetter, 1994) » TERAAREIS AR - n]{ERA LT
B PR T A5 T EAS UAS 2 (Zou and Ghauri, 2010) © B[158 FH B2 A AH 4% L BE (R A JE Y
G EE AR H 43 52T (Kohli and Jaworski, 1990) »+ % #H #5715 DL VE S5 W87 L8 14 L 5 B 1
HOENE o DAL - i@ AHBART 7022 BEH AR A AR e R ps A X P R RS A 0 - AR
BRI FE IR A Ry 2 B R e TH 58 A Y B L RA AR B (Elg, 2008) © fRIZ FaltEE 2
amalt + ANSCER FH B PR R SR PR CLE PR bR s 20 ()2 @ A H AR R RA £ - s B B i 5525
FIfT R » DA 5 SUBEY R 2 2R ©
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HE - S Em SR e B B A A SRR e P E R - FF 8 TRE
RCEMTSER - KA RIS EREGRFHES - TEE TME R —EE
[ BF4% (Armario, Ruiz, and Armario, 2008)  #A1f] » /N F 2 HINFIT H BRG] HUAS
B AlgeE A IEAHRE (Jaworski and Kohli, 1993; Cadogan et al., 2002; Cadogan,
Kuivalainen, and Sundqvist, 2009; Armario et al., 2008) ~ “~NHEE (Atuahene-Gima, Slater,
and Olson, 2005; Hyvonen and Tuominen, 2007) B EFHREH (Zhou, Brown, and Dev,
2009) - AE 2 » BIBETSE R EEFIMERUZ BIR AT B EFARIFR (Cadogan et al.,
2009) » [ Z B AT REFAE M BT /T (Zhou et al., 2009) 54 T-# (Slater and Narver,
1995) » Murray et al. (2007) 58 H 1735528 (7] B 1A 002 R 32 B A 13 B -
MR R R H— B (LB ERTEHL - AR ARRE SRR - RETTR A
kBB AN Y EE AR MGl el E T G AL - S E A T R g S E
(McDougall and Oviatt, 1996; Kafouros, Buckley, Sharp, and Wang, 2008) ° /5 | #1155
HrhEEENES - R R BIER TS B - R EIRRCAR A R FE 5
A - Y IR S B R B S I8 BE B A A0 B - {1 60 1 A BE R o B R AT o B B 1 0 R R
(Cadogan et al., 2009) -

AN - B MR R M Bt fORR S - (B2 B LRI 22 - A R
R AR TH S T RRE B i 5 Ed 5 5% (Slater and Narver, 1995) » EERAEHY
Ty R R P o (KR P A T e R 2R G 5 BR B O IS 1Y (AT RE JJ B SR . (Baker and
Sinkula, 1999) ; & T Hl55 55 A IR T A 2K A H 2 - saZIRy S 2E m 2 R
P o BRI (R R S Y B b S AN ER B ER ARG - A R RE B DUER A A -
P BE RN LRITRAR ~ AR KRR A 2 R N ERRY S #H - Bl{E & 5=
fift T HY) 2% JE¢ (Slater and Narver, 1995) » £ [ I35 £ A 4 /9 (8 5 B A5 %% (Baker and
Sinkula, 1999) ° [Alltt » AWFFEE]FEE L SR T HYEERE (Cadogan et al., 2002) * fERIE Z
R0 A BB AR B B B2 g m Ry T B - PR B e R Re S LI RE 5 M)
FHFIMERIRUR - B#ESZ - AWSEEIAT -

1. PRATHH AR R (R B S T S A s 2 -
2. PRAT BT 5 A Y Y MES 22 -
3. R BRI LR B B 8 S v IR S v 85 B e SV MR I i e A
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4 \ 4 \ 4 \
R 7 P B ERS T BIMER
G Hlabed (t) |  mpeigsmere | H2 (BIU) SERRIEERL
=11 | EmmmEE |, | SEtEm
THEEE B 4R FE P BB
)
|\ J L J |\ J
H3 (+) A
H4 (+)
e Bl 5
GA%E s (HO=E)
RS 505 (ESHISNBE)
IMEER B

1 TSRS

&l ~ MEERETER R AR 3=

— ~ fHERRIBATR (Inter-Organizational Relationship)

HE A T B FR B 1735528 7] 2 AT BA AR A A — S Fe R TE 57 - Jea 20 AR R £
G B R TSR A T Ry - B R i T 5 A (e R AR I RA fRAVEE T 2 i@ LA
BRI EE Y - MRRERYTH S S 1T R - B BRI RIFBEZ B (Helfert, Ritter, and
Walter, 2002) » ¢ i [ B 2 35 B B AR BX 254 (Taylor, Kim, Ko, Park, Kim, and Moon,
2008) © Elg (2008) DAEL M iF 72 #8542 AR s o L ik il ol 8 S 7 e e A T 255 2 1) Y 2
% IR ARG ATET - 5B ESEREE (Trust) » &1ERR (Cooperation)
Ko FEFH A EAEME (Interconnectedness) ~ T ST ¥1H (Power Asymmetry) » HIlfRgH
S 1T R HIEEA R RZR T (Proactive) » ME{EXECCEE « BT ST ERZEERIBEFE -
[ TER R B RR R F& Al i R - (R RIS (& & TR BR R B = A a1
S RET A+ RRRER TS T R B =) SO (Reactive) @ DA BB E R A HY
FRIR T E R - S 2 MHRRERREE S B EE XWIRERE M - 212454 (Morgan
and Hunt, 1994; Cadogan et al., 2001, 2006) ~ {§1F: (Morgan and Hunt, 1994; Elg, 2008) »
it & A 8f) (Nahapiet and Ghoshal, 1998; Yli-Renko, Autio, and Sapienza, 2001) ~ #£7JJ (Elg,
2008; Madlberger, 2009) 55 » ZHEEHEIFREAANT -
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(—) /&3 (Commitment)

R A TE 2R R A RS AR I LU E T R E IS AT R AWIAREE - W53 B AE ¢ (1)
HREENSZE  hEH O EMEEN— 0+ - i aRr E B s EH SR —367
M AT I B A GE © (2) BRPERTFTL B A RS RE e 17 A (R P RERY 2K AY(EE (Morgan and
Hunt, 1994) - BAEME G =S RIRRGEGE - Bl E4 S 1ERYE R SRR B fREaK
% DHEFF A EENRGR - 1A S IBERRIE AL - 52 - AERHEE
PRSI PEE R tH 8 RE - DAERE PERAMR R AT B I BRI AR B A 2 e 2+ B AR
THYEB MR E K T A ML A (Huang, Cheng, and Farn, 2007; Styles et al.,
2008) °

BTG B BE R B B4 ARG (Affective Commitment) ¥ kR B H 2 52 2% -
TH IR B E M AR 2L (Want To) #EFFRATREF - BB RA—TEIE BRI - SEkk
HIBAFR R RER - gt G —ER L (RREEEE A RS RIRRT o 1EMgRsE
RARREE R - A E T —(EE AT (Morgan and Hunt, 1994) - A&GEIMAFE T
EETTTERR TS IR - MR Ry T BL RS MEAEFT RAGR - fE SRR @it - &
FEEITRREBINE - B T IRA BB RN AN - TR A R AL BE B R R AT iR
FIRAS - Madlberger (2009) f5H » B aHID S e B B (CHE I i [ T R BEL L [R] Y 2K
ME 2 MrEEAGARL S - B G EEETIRE - Wr=EE (Uzz, 1997) © #
ok 1 AR G BN M g B LS rE B G 2 B A T & 7F - ES RIS ER - W
ZHRI NS E R - EREAEANETER - ROt EEE NS B (Elg,
2007) = &t - AWFFEHERRAT T -

Hla : B R385 88 B I 77 35 £ & AL A JE @) Bl A% o

(=) 1&4% (Trust)

TERARAS M R - (FERE T HE B (R R HREE R AYE H B R K
TEELAZ AR IR E L3R © Uzzi (1997) 385 » BERT R — B i BARAIRIEHEH] - fAd
B ER T ERE S BN EEER - dEVRRHBEE R EE R - &7
WAz R ASEHEE - WERAE B ZNTEHEFERZE - HI A k&
TEAAN G AR T I - R AT AR i B e I [F] PR RE. (Langerak, 2001) © ASHF
TR LB AL S kRS 2 AR A IR NI BE AT RAGR » A& HH i g nie s #E F Bl
Hit & ERB L2 M= BB EIEIERFI R (Sanzo, Santos, Vazquez, and Alvarez,
2003) - MR REIRIMPEES B S TERITR - BB INTISE I - WRFEHET T A AR A AL
REELFER - KRl - B EERER TR e S E X E T -

P EEESEGENE S R RREFEEHSE - HHE Rk O EHE
(Nahapiet and Ghoshal, 1998) » i ] f—TEHIGHEH] (Uzzi, 1997) » DLARHIES ~ G
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(Arm’s-length) FFIEHEFHIFYA 2.2 BE (Dyer and Singh, 1998) ° Dyer and Singh (1998) 78
B WMEHEFIFIERFRA BRI Z R H R - BR#EE k& 2 MR RS
BB SR B - BRI E SRR ENRETR - M52 BAREEIENES
ey e A B H A [T U 1242 R i a ek I B 75 SR B RS [ - s B R &
HEZFHRETEMN S - SR 255 1% AFERERAH(LELE M | (Y1i-Renko
et al., 2001) « fAZT#gr& R - BIFR LR B E A 7 pE R s < I (B ERR R - BB
A RZ g e DAsR D I RS N T &+ HLERE PR R G < FE R S =4 0 ke H AR RE
TR —TERHAR A B S - & N RE S O E A AR PSR » T JRF 58 22 iy R B
EIRE ATETSHIEE o it - AFeiEEma T

H1b : R A2 AL 52 R 1 B B 77 3 ) LA ) Bl 44 -

( =) #€ Z % (Social Interaction)

TERZ AR RTEE T - AR AR EIER - MBS E T BB T i b
AEEE) - PIAEEEEE - &% - BiaREFIRZESE - Howceroft, Hewer, and Durkin
(2003) 8% - A EIHREEES 3 Frfpk © BN (Content of Interaction) B 77 HjiEfE
(Process of Interaction) ° . BN 2 Al 43 FERGHR B AZHA » Q1< $REA AR IS HYAZHA  EEHACHA »
EWRE A NAY I B 2852 5 il A BRI RIS 2 YR EE - Lin (2005) f5HY - AEFF
Fit 5 B A8 B e A R FIER IS - H R IF A B FE L B i VY TE R - AR
(Frequent) ~ 5B (Adequate) © KX Z=HY (Amiable) Sz B#EH (Constructive) ° Al -
AW FCE Fent &7 A B Ry g B E A 5 B 2 AR EE Bl E ROCGE RS EL RS - A B
AT b o & A HAY o B AR -

Fit & B 07 R BB AR R A & TUE B - R e SR & AR TR BRI &
(Nahapiet and Ghoshal, 1998) - #5851 HE B A ) - bR 7 A BRI SN - HiEE
MRS o g P T SR B A B SRR T Y MER HIERAURE ST © Yli-Renko et al. (2001) ZRfEH » #8HH
HERLE OB - S IR RE S IR AR HIEk R & W B RIS A
EIEHGR D ZHERP - MEZ o ihF A » HERCHPEE - BEE RRREE
RE e WU - ARMRTEHEEm AN T ¢
Hlc : B M4 € Z & g B I 1 35 S B4 IR & B4 o

(v ) # A1 (Power)

French and Raven (1959) 51 A ZFTDA# B A #E B2 2 1 2R B LU T IR -
B— EBEEIMS AVEESREI BRI B X BEE NS - AWEEZEIB
HUREST ; SE= I B BB S - A BE&EIRE IREiEM B MR E ; 2819 - BEY
FlA: B HBEEMNE @ A BEERIRAREEERGE - GRS ZM09F] Bl E
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{EEE FTETZEnT - A GIHEE B $ HAEREK - & A Bita R E45E) B 80# 2T B DLE[E
piE B 1T R - MEJEEHEER - Kamann and Dtrijker (1992) RS AL =02 REH A )
BRI TR E AN B A MG RS BRI £ - T0EE Ry s ple B R AERE T RN SR 14 - HE B Ly o)
Bo.z sk Ers BEIEAHRY - RIHGE R B R s H R R 22/ E - SRE—Y)AI1THY
T HAH S RSB -

et S A A GRS S RSB EZ RIS R B —E E 1% - Madlberger
(2009) Fky - BRI EIRBN RV S35 - e B BONE TR RE 4 50 2 H At g
PARYE NI SRR - s [ A RE D AS RS P 42 (o LY R ARE T - RIS R0
IR TISENIIER (Styles et al., 2008) » FHEHE T8 RAT— 7 S {FEHE SR 195
—7J7 (Atuahene-Gima et al., 2005) ; #{f [t EI{fEAEZ TR IR HFETE - RIIEE TR R R
&S b (Elg, 2008) - HETJHIRHIR RGP (A E AR - FEEMEMEEL N E
G0 - RS R E L - B M A AR - TP — &R AL BB
ENE RO ARG RS TR R ~ B - Em Rk B R AR - B AT A SR Y
B ARCtEERS NSRS 5T (Elg, 2007, 2008) © #Utl - AWFFCHEERAIT
H1d : B eh4a 34 A S g v B I W 35 £ & B A JE @) B4 o

-~ BERET S M) (Overseas Market Orientation)

ENRABZEEE AT RN ERE - 2EMBENERERE RS THSERNESR
KET BT R FEHE %L (Kohli and Jaworski, 1990) #2152 {LEERE#H%ELE (Narver and Slater,
1990) = ZR1M » BBHMEE R » HRpG A LS H BA —mZInyTisEm - JREEDIER]
PR SEE A A Y i (= A FE HY T 538 A] (Cadogan et al., 2001; Rose and Shoham, 2002) °
HWE 2 B E AL 2R B PR A ZE IR 92 = 1R 32 R HYPE B © Monferrer et al.
(2012) BHWERYE 2 » BB SE AR —EEIET R » BERBIFE TSR A AR
Tk A E B EE TSN B DU HAt 2 B i s B PR A A B Y ME R 3R - e
Diaefinal ~ Eallfsas - EIERE - [BIEsRET K ElfEBTT -

AR TSERBIHBAIE - BIFRT5E AR EEE TS ERA R 2K
HATE RSN TR ) K TAME ) WS - BIEIRR T35 A A (R i B e 3
HHIBEE - MESHZBEEE IVEEE - EHEH M T B P ENEEE - DUFERE]
ETHS TR RFTEARER - BE - "M SR E R E H BB 58 AT e
TERRAHE SR B R R - RIREZE| "4ME ) B TERENT N ZE  BETE
HIREME © IR E 5SS - Diamantopoulos and Cadogan (1996) FA B LT &E 4] fE
RHIMFTER Y - AEBIBRARAS i E T A DU DR R SR FEIE S o bl
WAEGH - BTSSR AMATES THIORE - Aifseses & 22K Cadogan et al.
(2001) Sz Monferrer et al. (2012) HYamlt B {5 - 5805 B B 5525 m) v B Lt S By
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B R BIFRIE HT4E (Overseas Intelligence Generation) * tR18FTHE BEZE LBV T 5 H HEY
THE) - AN - BERETSME - OB - HARSNETE R - DURBATER SN ~ B
FEECE g BN ) R H R B T IR U YT E) (Cadogan, Diamantopoulos,
and de Mortanges, 1999) ; B[ [EHERE (Overseas Intelligence Dissemination) * {RFEHT
B RIS ERINEEI LU B RBINEE ~ SR B g BN A R
B L IRIE B RS S BIFEE R O (Overseas Intelligence Responsiveness) & £
B BREHIEIERIEEET BT 5 HEEERE NS « iR Bl E g E AT
S FLgA R Bl T Z BRI DU YT B (Cadogan et al., 1999) -

B e Y B B T 2B M T R (R BE R R B RE T AR 1BS T 85 &R (Cadogan et al., 2002,
2003) > B RREZE WY R EMR AT e~ (Atuahene-Gima et al., 2005) » & [E{E B [X i
ERYHEGL - BUSTAE MRS SHEE - ST SRR R I BRI SME R _E (Cadogan et al.,
2009) ; MAE 2 BIMETHSERTT REAEENE - HILEF]  EsEEsegsN s
B & B EE T 58 R T R IR R R LR R PR T S S A T R B E A 7 -
FEE S BB IMERL (Cadogan et al., 2002, 2003, 2009) » AIFHE R ~ EFIEE - 55
BF  BEWEES - i GRS - BFETSE AT R E S MEROR— IERIRAR -

AR SR E I RTRE - B EIRRT5E A 1T Rl S B aE S tH 3 B 1 S
B2 B3 Tt R RIRE - RRBIE TGS AT AR, % %13 - Cadogan et al.
(2009) FEH - A =R ALERGE (ERERIZ A © Bt - MgV IRITHEHETTEHE -
At DUA R B B B S BE P @ (L BRI E R 5 55 0 2R U R M B PR T S8 A 1T
TR RRER - TEHEENERLE &tk IFMSERAE R (A0E0T - g% - 2E -
Bl ) BRI EE RS EE KA E R IIINEEEN - FEEFRERVE T -
PR T 85 38 [A) 17 R B i o HA SRS B — IR AR R - T 7 UGBS IR 5 5 AT
By » Wi re Bl 75 2R A E [ % E R R IS N B R (B T4 ~ Bl M ETT R E -
P RS R M A R FERLAE T — oM R (F - P EEEEIRIEE - B - BEE
P ERYSRIE R~ (Cadogan et al., 2003) ° MERgfEIEFYN T35 R HY 38 R E e 2 B R E)
REFRAS » BRSBTS AREER SR AT RE e & A 23 FRY 725 - KR
ZEFEE IR IER 4R (Cadogan et al., 2009) ° &t - AWFFeHEERA0 N -

H2 : BT Ea T8N EHZ MG EE4# UA (nverted U-shape) Bz °

=~ BB bR

T e 5 % A B A S e s B YR B o e I 325 7 o 2 i 3T O 0 Y A8 1T S i 4
INE B FRACRIRRRE © IR 25 R B RE AL E 78 Ry e f HVE B [/ B R AR B T35 LA
HYEZEARR » HAGE AR BRI o SRR B PR {EAZE > Cadogan et al. (2009) 78
T ERZ B MRERZ ITER © HfE (Scale) LIS (Scope) © Mgpd HI V& EHAYHIEETS -
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FHES A EE RS 28 - e T I O RYEE MR S CVE SRS =15 W e & oL
Fe Bl 5E R #EE (Tallman and Li, 1996) © 58 W {[a] B B A LA B BLEE [ 1 hkre B 2Bk
{LIREG » IRAl R E MR B S LRIRRRE © S . - BB I B e 1 g e e 2L
BRI - TR B MBAMG R PR A L R T R AR IRl » Cadogan et al. (2009)
fEH - FRRGTEET TR » A U R R re N B SRS 28 - g il B B i R 1 P
HE TR LR - BRT IS IV ECARSN - MRRG N R B AN ISR AR C BB
AL RGBT -

AN - B EAZEE R T BAME R BAR BB N S VAR » IR g T HERIFE T
BT R B IME R RO E U BURATR - R EBIFMLAZERIB I T - Mrgaw A
ST KRR S R LR N PR T A T Ry - BEREIRR TS E R - H
HERRE S - AR s AT ~ I - RERRSNR E SRV EIEFK - 2
BHZS T A5 HYRG AL (Cadogan et al., 2009)  {E=E BB LAZE T W il gy FE f bt s 22 )2 e
JER B A U# (McDougall and Oviatt, 1996) » B8 5 FR{EE 25 f8 1 [FI U RE
JEME - WER R EFE N BT E R 75 5K (Monferrer et al., 2012) @ DAL B & A RE
JE AR A K2 B 7 B YA (Atuahene-Gima et al., 2005; Contractor, 2007) © 7B 5
SR AT R E N ERE N ZEBE AR 2 FECERTE: - BIETHSE AT
EVESMERSUZ IRV IEARGR CGERIERMA ) - e ELmdr# bk (EREEE) - 3
PEAT 5, - BIREAAR B B B PR T 5 MR BT - W B B PR L ps aE ) DARE DR bE . T
AREE I B 177 3 S5 Pk B (Contractor, 2007) -

i WG ERAN R = I B PR LA - AR SRR IS EN - W ZEH TS
HIBEE HELT[E]fE (McDougall and Oviatt, 1996; Cadogan et al., 2009)  FHRAHEIIE B {37 K 5]
RAZNZES - MEHIEFTHGNENAZSRER - BeEEe NS/ T 5
EHImAFEE RN - 1 A S R B G Se S SR E AR AR N T TR T Rl RETE Rl FERE
HEEN R AR - AL » SR ESIEE Z BEE T SE M T RIS © Cadogan et al.
(2009) FEHARI PR T & E AT BELES/MEE I E MBS (BRERET ) - ZEEFEb
RERET » HEmBERi 2500 N B @358 LEEN - 52 - B LRkeE
ERIEREINTS - RIMEEFSBE R - SRR ENERL - AFTEE0 R
WP T BB AL AUAR R - R o B B PR T35 8 [m) e YN T A (2] U B R GR 5 itk -

AT HERRUO T -
H3 : BALZE @ BILBETHERITLHE BN a5 M ey# UA (Inversed U-shape)
B4% o
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Py~ B

Baker and Sinkula (1999) ¥ E2743E 5] (Learning Orientation) &35 /% » Bl Al58 Il
o AR AE ) A B — R VIR E EE - BREEEES (SEREE) - HEE

sOER A T T RE A SR EE Y NS - R B E R - R MR 2B o MR E DA A]

e PR B 2 SR HAS R i T 6 R e P SR A U R (R - 5 PR R e e ] S B i g
FERA FVE MR > R RRSUAE © Sinkula, Baker, and Noordewier (1997) DA=1&H
HKERREEE ) > 43R (1) EEFY7KGE (Commitment to Learning) @ {RfafH Mk &
S P REER - BEME n] LS AE IEFT BE I HUFEFRERER (Calantone, Cavusgil,
and Zhao, 2002) - (2) BEFEY/ M E (Open-mindedness) * E gtk ¥l & gEPkER R
A RIS S BUEEBRIRE © (3) $LZFHSR (Shared Vision) » Ef&EfHM 2 T &E
PADES S AN IR b N SR DT A

B3 m n] DUINTR g g A MR SO R - (H R A T B ] B AR TR BB R
W B ARISRY - 15 A Bl A DU O AR & A IR R - RDR 58 A
AIDAGITT PR S © 5 EE 22 (Baker and Sinkula, 1999) « & RERG K EZIHY
TR A B A S5 (A S IR - & TP R ER T AURE - (R n] DAKERF 8 5+ 188 (Baker and
Sinkula, 1999) - fEBIFE T E AT R REYH - BES2EERERbRRE - FER
& NEA IR EN RO EHE - [P EAPERIMNESURE - B - EEL
MR REIE TS E TR - HIAZE SMETERNZCZET - HERNEFTE
P52 - ANEIFS TR M T R B ME < R IEMBEfR (IERFERA ) - ZFEHE
HEFEPEEINT - HIEABA SRR B B - dbrl R, - S2258 ) Bl ] B 7 85555 )
1T R [R5 BENERE R - BB L g RE AR I 2 B T+ & Y B A GEE T i ~ RS B S
E1E - FEHEMEEE DU Ry /A BB - SRl ry kR Bd(EE% (Slater and Narver,
1995) - iz g ik 8 U A (R s B O B IR =02 75 R A HE B PR T 5 B 52 1 8 L (Popper and
Lipshitz, 1998) °

PRI~ BB 0PI & /Y A R =R sy » R R B B A B[R] R SR B
AIFE - HAIRLLRE 7 B (e S MU IEMER R SRATI S IE o BRI R T35 BR B Bl e FET I EAC%8E - 0
RS N RERERT 58T - B Sy A Ak T (C B [ 1 - SO PH e Tl skaY 2 - [FIRF
B DA UL S FE TSR 75 KB %81, (Atuahene-Gima et al., 2005) © BIFE 55
EHYEBM LR AR LTS EE S % - AR O A B E(E LR - BIFRb
R DUH R IR OO B8 - flE - BIB&EH - R BFa A EE B 57 E BRI ENTY
A FEH (Popper and Lipshitz, 1998) » i&RGETT A BIFE T8 1T Rk 5T - [HE
TBIMER T FE [RI - 27255 r i 5 L ok e 1 (R 5 T 8528 (r 17 Ry B g A M 2 [T Y
& U BIRATR s AWrgeHeaman T
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H4 : £ P45 bR T EaTa s g =My UA (Inversed U-shape)
1% o

2 \MRLE

— ~ iR

AT FE R S R B 22 A FR 1 - PR EE AR 5 =0 - DL 2009 AR T HEEEHEAA HT
— T REGE RS - WIS EE S T A AT Akt A E REMEETE
FEMSHIER - 5990 - FEEHP T EE - B{bHEFEREHTIIL 100 W pHE 27 25 )4 - I6H
EEE ANSPRIMEEB R TERIEEH S - WAERGEERA - - REEES
FLARZ A F L H R E BN N S A E R T FC BB AL TS - ARIFSE - FEILFEK
1,600 {73 [ o EURTHE Ry 244 17 [BIRERRy 15.25%  FIFRIEAHEE 12 (2% - B
MRy 232 1y » BB EREER 14.5% -

FEZE M AW SE DG B 2 B (21.6%) 5 HRIK R &8 ROkl ~ BB IES

JE R B (15.9%) ~ 578 B Rz BB AL (8.2%) ~ A b JFURE » fb T B B (R 22 k)
(6.5%) ~ HEILZ (6.0%) ~ FEHE (5.2%) ° 1F 232 (3B EF - DAYNE T8 10-20
 (29.3%) 158 - R P 20-30 £4F (22.4%) ~5-10 4F (19.4%) ~30 FELL_E (18.1%)
o 1-5 4F (10.8%) » B S - SMNEEEL 10 L2 FIRE15 69.8% » KBRS Mg Ra £k
PHEECR AV E - SR A AR I 2 O EEIE B A E U - RS FEEGE 10
FELLEFRZ (33.6%) » HRMRFE By 3-5 4F (19.4%) ~ 5-7 4F (16.4%) ~ 1-3 4F (10.8%) ~ 7-9
H(10.3%) ~ 9-10 £ (7.3%) KAFE] 1 ££ (2.2%) - EAZELE /T ELL MR HE 66 [
(28.8%) » HEREARFANY /T E Z Mgt 163 i (71.2%) -

o BREE e s

AHFFEZ ) Meyer and Allen (1991) Z 5% » FHBERRGEEE  RBELGTEBLEHERS
R BE R ERE - B AWESE H A R EERT MR (5 (AR B B A M s e 2R v
INTHEE R E - Mg B e g B E LB RETTE N = - R sE 255 %
AAEFIERA TS LELRERT | (Yli-Renko et al., 2001) » [t {2 & 1] Bl 2% (S (AU B AR UT »
AT FE R S B G MR s E RO R H YN T S LR BRI 28R - 1Eit
GO E) o RIS Tsai and Ghoshal (1998) . ZHFE » 7 75 ks i e B H i ke B 2 [ 8 %
B RO =B B - WE BT It 2 P& AR /> 2B A2 #2 - Morgan and Hunt
(1994) £RHETIFRARMKEE - AW EZEERT H O M ST - BEEpqEs e EY
FERTRECRI T » 1T G 1 W 7 Fos i e e 80 FH 2R SR RS AT TR RO RE ST AR A AR
Matanda and Freeman (2009) £R5ER AN E 14 5 A 8 HH 1 i e B AR B HH T R U2 Y
RATRIZEH - PTERA Z GRS EST -
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MHEANEHEER @ THERITREE S UH » fFEEE T EMNE—REZR
IRIEAIZR (Monferrer et al., 2012) « & T AW FEEREARTBIEEHISERZ AR - K
WF4E22 ) Cadogan et al. (2002, 2006) 52 Murray et al. (2007) FELE 5.2 AHRIESR - Il
T Fes 5 DU R T 85 B A HE T S5 i R i & AW SR i iy S RETE - fEfr = E R A B
BWETISE R - FHEBE LM N B SR E B IR RN RN L5 - #
It - HERSR i S RETE AR R E (B E R E R PR iR I -

AIF5E22 [ Sinkula et al. (1997) % Baker and Sinkula (1999) %E2E{F 2 e ) |-
HIWFSE » IE 225278 5 1)y HH T ok i e A ) e 8 s B B0 T B 145 R 3k 3 T S R ik . B i A2
HURHAREEE - 3 TEEAGE » PR O RS -

K722 Akyol and Akehurst (2003) Ei Cadogan et al. (2002, 2003, 2009) .~ FHRA
WFFESTRR - R ER P 2 il 2 05 ORI B IMERR » BR T B &R EERE - RIS
BEZAN - IMAGRF IR (BEiFEAEIt ) DI S5 B feis -

TERIALFLRE ST » AHFFEER A Tallman and Li (1996) BB LAZEE R EF6HE -
A, S R R e P SRS 1k HE VR BN RIRZ 00T 3R ¢ BB (Scale) HH&INS (Scope) o HECIFREFE
FE DU 58 sk & - H TSR B R S th s - AERHE O RS » i
AN AR P DUHH 1 B 22 S5 B 110k 25 30 T g (PSS A i & P B R 26 B Y T W 25
Ml AR 2R O #@iE RS - & - BRH Cadogan et al. (2009) HY /5% » 7%
— (A EFET B - ISP R R B PR LR -

AWFFEERAINEFE - BT NBETE AR s o B & T N HEEAREER
FITR R RRAE A - A1 B A — 8 F IR g i 1 0 i ) PR T B ) R 8 i AR A e/ N B i
P - MR RER] FH AH AR T oo 28 R el T FE R BB T 355 A& B « LA - SREHAE
A RELFH NN SRS E - KIETSE R AR - i
A H AR e d s — -

=~ (SEERLE

Fo T ERA(E EEE - AHse iR RS AR 47 (CFA) R TR - &
Jo 0 BEREEFFAERETUERE S [T - ik &R EENE— 302
FEANMA] - H DA Cronbach’ a fREUCKRIET&E - AGRA0IFE 1 BUr » HAREBHAVEE 1| IR
FFE B TRIESR - iR RE R T i EREYE 1 - ARS8 Z Cronbach’ o (HEF
{£ 0.7 DAL - I ERAMEE RIFRIEE - S0 TH - AitseiaiaEsR 2 @i aus -
H b g R S AT 43 R W 8 A (Convergent Validity) H2 & 5l 4% £ (Discriminant
Validity) « 7E~FI 8 S22 0VE S - BR T REJIRSIE AVE {H (0.487) fHHE N2 2 oh » HAh
T B =1f/X Fornell and Larcker (1981) #2342 0.5 5 fEMHEEEETH - S EHEEE
KIR 0.7 - BURHITERSH A RFAIECE - &tk - WHIRUERNER 1 - fERERE
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AL AR B S 3 G O SR A B TR S AR AR ST BILAE R R W S THEH R

2~ HRBR
AFFEHEEFIF SEM K 2t BB GEIT AT 04T » Wi R =FEER - B4k HE7T
TR - FIH SEM KoM E 2 MR RREIFR - #%7E Hla, 1b, lc, 1d K&
H2 - F% @ E@ % ol o A E— P e B LAR B R m e S R BRI
T B YMERLZ BATR - 5= » o T BEET BIRE 1T 538 [l (1 AH Ak ] B PR B Y Y ME
RT3 A B B R R fr] - AHFZE R Baron and Kenny (1986) 2 % T3 EF 77
WA TR E -

= R EROR S

FH SEM BEAE AT G SR AT AN 23 B B B T 25 8 1) Z AR A S A (R B R 2 T
EE (B = 382%**) > [tk Hla BRO7 ; (BEE BRI 5E A AR LRI IR B R AT
HEETE (B = 216%*) > Atk HIb BROL - ik & A 8B B FR 7 45 8 A AR HEfL R A PR EGE
FIMETHREZEE (B = .340%%*) » [A[Itk Hlc BRIT © MAHSAME S B B B 5 a2 AR e g
TEARBORZERETBETE - Bt H1d REOL - ERIEBIFR T S8 A A O NSO
FH SEM BRI TG SR AT R - BB E m B i SN S N O B PERR AR (B = .332%%%) »
RIS PERRRL (B = 293%*%) RFEFIERERL (B = 310%+*) MIAUFHELES RIREUE Z EIH T
HEETE - IIAE H2 AT A BB 538 A B g SN s B IR AU B FR RO L - SR 2
FIRIFERRIERA % - RFRL T RTATER.Z » HAGRANGE 2 Fros -

382k

340%*
HtEEE

RMR = .076, RMSEA = .052, GFI = .816, AGFI = .787, CFI = .933

2 A RELRESTER

BT MERRRN

293 %k

RER MR

310%**
FEFIERER
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Ty RIS E

o T il — RIE R TR ARWESR S B PR T R A BOHE T SRR R B —
G380 MR BOETT ST R BB TS A R R EA ACE R SR - B - R
PEALAE R B2 28 S e B [ P v 3538 [e) — R IEETT A2 » (B R AE A ETT IR T8
R o TR EFAL - B AMER T BB SRR ~ SRS HE X0OR  TAE S S = (A
PRTERIEEZ AL - AR G MR R AR RN -

H2 f§H - BRI AME R [ 28— ] U BIRALR - Isehs R8s - |
S TH SR A — RIHENE MBI TR B AR EME T BN H2 - 3 £k 2
HER » BIFEALAZ B R TSR I S MR (B = -.197*) ~ SREGTEERL (B =-.325%) &
B EARRL (B = -.198%) H&A HAEHEEZE - HLASSEL Cadogan et al. (2009) HIAHSRA
[F - REEEE M B B LR E A e e E g BB TS E N E R (ERET B
WSRHT YN SRR BRI B » 1 067G RO R 35S 2 A E A AR N T T BARS
i A RELE B ERE & HVE B R L S AR 8 o (R - AWFoehE RS0 FF H3 - HEELIEE R
o W5 B R T 58 ] R g A NE R TR B U RURER - HA 8 H - RpE Ry A i Tt
o 0 B PR T BB ) S ME R AR U B RAR S S Rl - ‘B ESER I - 2
BE TR E R EE (B =-.066) ~ TREEME (B = -.149) K FIEERL (B = -.025)
TEMETEE - Bt - AFEAEZFF He -

® 2 IR MG T RS R ERE

BAFSIEAERY RS MEAERL R MERERY
FELRE t{E EAELREL t{& EAELREL t{&
OMO .501 4.373*** .356 3.079*** .266 2.209**
OMO-squared -.001 -.005 -172 -1.114 -.073 -.453
OMO-squared*DOI -.197 -1.719* -.325 -1.861* -.198 -1.684~*
OMO-squared*LO -.066 -.546 -.149 -1.219 -.025 -.198
Control
EY -.107 -1.345 -.054 -.673 .010 118
FS -.004 -.038 179 1.627 -.019 -.165
CA 0.233 2.092** .084 747 .163 1.386
DOI -.026 -.298 .068 .766 135 1.462
LO -.147 -1.519 .060 612 .051 499
OMO*DOI -.119 -1.081 -.116 -1.039 -.151 -1.304
OMO*LO 157 1.513 113 1.077 .059 .538
DOI*LO .090 .944 104 1.090 .104 1.041
OMO*DOI*LO .346 2.644*** 372 2.822%** 146 1.062
F {8 4.845** 4.519** 4.312%**
Adj-R? 213 .198 191

Note: *p <.1; ** p < .05; *** p <.01
OMO = ElfgEmi%ERM ; DOl = BELTEE  LO=2EEm ; EY = JMAFH s FS= ETRE ; CA
= BEAEE 79



SLART AR B BT 35 S 6 SR o M AR SRS ME IR R ST ¢ B LA R S S 2 4R R

=~ ERETTS S by A

AHFSEER Baron and Kenny (1986) AT HFYTHTIAR - #5H T2 =12 EE /7
TR RAET G EA TR - BRI S — S SR h 8 e HILVERF S T =
EMEELE > B2 1 2 G (B = .201%%%) « (ST (B = .147**) Feiit & A8l (B = .450%%%) EHHL
BIRE i B RS Z IEMR 2 - B3 2 @ (B1F (B = .145%) Hlib & A &) (B = .194%%)
HIRNEINE B A EZE Z EA 2 - B3 0 A BRBEHSERZEREA 3 o ERE
REIRE TSR A B A ME SR B (A2 (B = .169%*) » T RS (E (1 Roit & A 8%
TRUFINERZ B GE IR SR TE M BB BN B CRUR 5 [UAN - KBRS Z B
B » JRE .085 K -.030 [ 22 .045 f -.023 © 7 ATk - s /2 Baron and Kenny (1986)
FriR ey 5e 2T R EREE R E - BRI T BIRR TS A ) 1F T AR RA LR 5 K T IIMERL
ZHEFETEEFR R -

% 3 BEMISEM RN WRIETE

R
BIFF TS8R RSB IMER

HEE 1 1HEL 2 =B 3
7KEE .201*+* .085 .045
& 47 .145* 116

B TEEE A450%** .194** 106
AN -.036 -.030 -.023
B iR ER .195**
F & 45.45%*+ 7.923%** 7.516***
Adj. R? 445 127 128

Note: * p < .1; ** p <.05; *** p < .01.

h ~ fGmEE R

— ~ WFTER L B R

IRBAWT TR E G R AR - BB LRrs Bl S ER R RGBT Mot & LB ¥
WP o B B T 5538 A B IR AR OR - T e o T AR AT ) S B PR T 2555 A
R E B - AWH7EEREE Elg (2007) HYBHER - HEURIMLB AR R Rl ik R T 5
SELE) BB AR o SCHRHEL AR T R £ o B R SRR 7 B 00 ST A B 2 B i i B PR T 53
FLZAT R EE LR » ANHT FEHE IR R ] AR AIRE T i Py - HE T SRR FRAURESRE
(BT ERAZ G - HEERR R BR - (IS E NN S E R ER S
DABUR BEA AR AR SR o AShITSE 2 5k B B L o s e B g S/ S S 8 P BB B R O R A
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B 1% - BIZE@ S U O B DU LE B ERA1R - BERRREMRER TIER » i
R PR R (AR - JEDLR AR R & R EE R 2 - DAt e
I FTER R R BE A R E - TE LB TIH » Ry T SR 22 RS - ek 3R]
R B FaR A oL - s B Rh Bt A H & 5 S5 AH B U7 2 17 B (r) & A B
kAU » I HE ERRGE ZE SRR A B E TSR SER T ERIASR - T
fRE TS - RS )09 E B IR =R EE 5 = - B RS A o 5 3 R )
B TR 52 -

AR E RS R - BRI A T R AR B ~ RIS - B S
BEEIEAIE » HTFEHEEEL Akyol and Akehurst (2003) HYE EHIFE—2 - 2R » #H
¥R Akyol and Akehurst (2003) FYEREMTFE - AW 50 e 38 B B 3525 A 5 R SR
PERERCE BB B IR RN BE TS5 M T R NME RE Ry ik i 7 2K 58 21 SN B8 DR
PRI E BT INE B E /N T35 SRS R e - 3 A BB 5 LR
(Cadogan et al., 2009) - F5% - EFEAGLEUR - BERBIFE TGS M R OTEIR B 14
RIS ~ B IREAEN G EEE K YE - (HEBEE RS KRR MBS - 12
LR BUE 2F AN - BB ERZ BTSN EE - EEsR
Cadogan et al. (2003) K Cadogan et al. (2009) HYFESR G FHET » Z2 B PR LM p 15 10
BIRE TGN - R TSHAEE - BE AN PFEENNE - ISR B PR
TSR AITR - B AWNWEFEESCE EARER ; AM - EEEE NS ENERE
e EaitE S e H B oS0 AEERRE Y] - FFENBIFRTIGE T R E B AR K
RRE 0 FHAH AR SR I P TR &R - WO AR AR R » (R (g Y MERER T - RIS
PR 58 A — ROHE B LR A2 A F ) B A & AR #E - B P ERIR b
W D B R 75 T S B P B TR Y+ (A R Y B PR T 538 [ml 17 Ry RERERE T A1
A 1 i A B HH 1 P g Pl ol 2 I SE 8 it (No Miismatch) o #0A BIFE S TIBR T 8555 )
TEEZ B - FERI SR o R AR INTIS FEE B B8 26 (0 ST BEL TG E EE A
ERHE L RIFRAGR - B AR ZBIERTISEEVEE) - TREZTTIHIERE - (RIS
[T - MERLE IR AR AR BALR - W% AGHE E W B FR TS mTEE) - R
LTI ERIEEE) -

B ARERE N W E N S R B U BURAGR - (H1E3R 2 agii - fEM B IR
RIS AR RO R B BRI R - BRI~ BlFE LR 2R B A EE R
=B EERZER (v, = 346, p < .05y, = 372, p < .05) « EHEIEALIZEEEG AN - BIFEAL
i P 505 T ¥ B 26 ST TR Y MNER T 2 - LR BE R T B S T ARG - R e
FATT Ry = SRIM » A1 H2 P+ BIREE TS5 A S I MBS SR IR A B 5228 - (HiE 8
HgrRe B HEEIRT - A T RE S BB MERL © Rl - BRrE PLIS S Re i DLER 2 E
A - FEAE T EIEN - A RO R K 60 R TR A GERYE N - PRI SE 51
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SLART AR B BT 35 S 6 SR o M AR SRS ME IR R ST ¢ B LA R S S 2 4R R

AL - R A I R RIS AR S — IR AYEL ) - Z00[F] Baker and Sinkula (1999) &
Slater and Narver (1995) A * R T IFESRCAAL » BLERZ © (1) EALERIEEKRE]
a—(HEEE AUAHA 5 (2) SRPERRFRIE R SBET K L (3) RdidE it K AE 12
Z A1 o S B PR AR R e e s e — R ER AU A A - B RH AR R B B 2 & a i
1T Rt - R AR oL B YR A N T IS R B 75 K RE S Se S Y B & 22— S B B
BE5 -

TEARMTCE R BIFR T SE AT T RER 2 a2 m] S B B T S8 B A A
ik ] Al FR BV S ME R < IR AR 5o = FR TR » FHIRAS A - RHARE R (R — E RE S
ZHETH A FIFERL (Tiwana, 2008) » 11257 0@ FIEEHY N ECEE & - BE 2Ry iy 3t
FEHEEE - FeEEakE HERZ HYY (Rothaermel and Deeds, 2004) » Z1[EAHHFEHH
ik ] B R 2% 58 B P T 55 A T R FR T I ME R

T PR

38 25 A A T A (R B T 352 (rl i B o T BRI 1 R (7] » M oRAEH — (B R I Y B &
BHEL AR BREY H 2 RIRIRELR - At EEE R R E SR FAEEL (Relational View) HERD
FZEIIRALR - E B E o2 B AH AR R (R R Bt & EASR A R B RE 58 A 1T
Ty AR o 0 H AN Gm LR AR R (rT » RHAK R B (R B 7 3525 a5 B R Wi P FE AR AN AT
BUERAYHES - CH B eI R B A T SR B R ST - FhAN - AT A E TR
YNSRI EREE - B DI NE R B BB LR G 1 R iR B 52 - Ao DL i El
SR E R 5 - BRETEIRE TS N IMERGZ 2 - LS BTS2 — 2
R SNBSS PR T S A YRR AN & 52 BB 22 SO LE & R R 2 2 - BRIt 4h -
AW FE S RS MER T =B B BRI TERET - 43 BRI B E ~ SRS DURGH T+ IR
(Akyol and Akehurst, 2003; Cadogan et al., 2002, 2003, 2009) » & BB LT AL EE
JRRA RS VR H IAE R - BITERIRE S+ TGS M B I IME R T 3R 0 52 B R i —
R P ARG B 34T - DAt AR TS R 2 E RS TE U -

R HIN TR B T T M T R B TR B ELARBATR - B iR AT
BRE AT R T HERY (Cadogan et al., 2003) » X[ > Cadogan et al. (2003) fEWF5EH
FEHY - SRR R 58 m T R S S IR R AR AR AT Y AR Rl 14 B 3 T+ 14
EEEEFRRE KA OMSE AT RAES (& 7ML H (Financial
Expenditures) * &% & (Resource Investments) S A (Opportunity Costs)) LA
S FERARI R 2 5 AW FCIEGE B L — A, - IR E Z AR ERGR -
ZRNANETERERAT R - B TR IERAGR - [ E IR R EES RBV)
e TGS AT R EL R %L (Contingency-based View) (Cadogan et al.,
2003) + REFE IR B PR T 528 A T R HUAE SRRt Ay - WA B e B PR 58
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[T R IR 7] R B ) s B B PR A /& S T R AH AR AR B ER B[R 22 (Cadogan et al., 2009) °

EH S E R TEH - RZEERPIEEBESIRGR L - DA RS EH
A B A BE TP R & I RA{R » Cadogan et al. (2009) 7EEH BRI A BB LR EE R
TR - AR UE G & B BIR 5E g ME  IRIRAGR - HEE
i 5% T B PR ALAR FE RO T SR B - Al > FRATFTRASUEERIAR - IR
O BB AT Bl ER 28 () S5 A B - R B B B LAR R - B2 g B B PR i 55
B A B Y MERUZ R B R (] o ARIFSEE RS G SRED Cadogan et al. (2009) HYE &SR
R BEEIRE LA R FERCR B R 08 - T M R PR A2 B s - FE I
X 5 A B A ME S IR ) U BURAGR - KIIL - BIRE TS M T R i 7k e -
EAL Jrs o e 1) B PR A LA EE R T F T 4 0

=~ WESE PRI B R R 52 5 19

PR B MR 55 A < BB AR A AHBA R TE RN 22 B A RE AR A N R - R
FHARAI SN R R PRI WA » bR T AW ZEERET B 2% (8 B2 BEH R REIBA TR 2 A - piA HiAth
B EWRH AR TEVEE) - B0 - R -~ BARIRTT - REABRREFERZE - 540 - B RkIEsh
BIEIEREE R R IR AN AR KRIATE 71 -

FHARIRE R ~ 22 R B RSE ARSI - R Em a3 — 0 Z RN - RAFRHE
ZERIELR o R EEEIS R T B SRR A A R « FIEE R AR TR RE ST BT ER A B
ERGEN NS E TR (RBEERE - REHRE ) ETEEEMIE - 5540 - MERR R
BAH BhRERY » AW 5efet & EDIRPRLEbE i T2 S TERraF R iRaT B15 - mHE
ZERARR G IEARELE B HA R IRTTIG S FB A ZRMRE TR - Wik - (Lt
FHHEAN R IR » AR ST B @ R R B AR B AT o - R B R AR
A A Ak ] B (R L o ey T 8525 [ 1 T R Y BRI PR R T

&% - ARSI ERRAEEEEFRBCER EEHE L - DEG (&
TERRRE ) BHEE T (BRARRRRSE ) AAEERE I E Rl S8R - AW Ters KR S E 2
NEREHE NG - HERITREZFIR I iU b= 258 - AEEBREE - 25
FHERFRE - MERACHARERETT o Rt - ZEE R KB FE AT 328 58 H At A AH B A e
K E - FIAIRERIR ST ~ N EMEUREIRE  MECEEBE R T 202 8E |
(Multiple Informants) 77 75 2k o H - 8 R e A T/ -
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The Non-Linear Relationship between Inter-Organizational
Relationship, Overseas Market Orientation and Overseas
Performance: Moderations of Internationalization Degree and
Learning Orientation
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1. Purpose

When firms enter overseas markets, having sufficient sources of information become
vitally important. The constant acquisition and application of market information is required
for firms to cross international barriers. Overseas market orientation has thus become the
focus of discussion (Diamantopoulos and Cadogan, 1996). Besides shifting focus of
orientation from domestic to foreign markets, previous relevant studies attribute antecedents
to structure and situation of enterprises as shaping and bolstering overseas market orientation
(Cadogan et al., 2001, 2002). Conversely, a third perspective — relational or behavioral
perspective put forward by Styles et al. (2008) —has not been discussed much. This study
deals with factors of overseas market orientation, illustrating differences between it and
domestic market orientation, and further probing a relationship between overseas market
orientation and overseas performance. It also considers previous relevant literature (Slater
and Narver, 1995; Baker and Sinkula, 1999; Cadogan et al., 2002), and correlates overseas
market orientation and performance by adding some moderated variables like degree of
internationalization and learning orientation, so as to ascertain whether these variables

augment influence of overseas market orientation on overseas performance.

2. Research Design
Due to the constraints of time and space, this study utilized the convenience sampling
method. Questionnaires were mailed to the top 1,000 manufacturers listed in Common
Wealth magazine in 2009, complemented by random sampling of 500 machine
manufacturers picked from the Taiwan Association of Machinery Industry Directory. In
addition, we randomly selected 100 firms from Taichung Industrial Park and Changhua

County, polling business leaders or supervisors familiar with export trading. Survey
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instructions reminded respondents to fill in questionnaires based on their most important
partners in foreign markets as study units. We sent 1,600 questionnaires total and received
244 completed for a response rate of 15.25%. We eliminated 12 invalid questionnaires and

kept 232 valid ones, representing an effective response rate of 14.5%.

3. Findings

According to our empirical results, while commitment, trust and social interactions
between the firm and its partners exert positive effect on overseas market orientation, relative
power between firms has no marked effect. Inter-organizational commitment, trust and social
interaction constitute relational and structural dimensions of social capital, which means
establishment of organizational social capital can generate overseas market-oriented
behaviors. This study suggests that with relative unbalanced power between organizations,
maintenance of cooperative relationships is supported only by benefits via their transactions.
Once a better cooperative partner appears, their partnership is likely to end; when relative
power between organizations is unbalanced, the possible dark side of partnership prevents
two parties from integrating overseas market intelligence, thereby preventing them from
making an effective response. According to empirical results of this study, overseas market-
oriented behaviors have strong positive effect on financial, strategic, and competitive
performance, in line with Akyol and Akehurst (2003). Yet compared to Akyol and Akehurst
(2003), this study further proves overseas market orientation positively affecting strategic
performance, enhancing export sales and improving product competitiveness while helping
the firm build its strategic layout in overseas markets. In terms of moderated variables,
results show that, while the square of overseas market orientation fails to present statistical
significance on financial, strategic, and competitive performance, moderating effects of the
degree of internationalization and learning orientation have negative correlation with
standardized coefficient and moderated effect of degree of internationalization presents
statistical significance. Interaction between the square of overseas market orientation and
degree of internationalization present negative statistical significance, thus affirming that
when firms need to manage and supervise only a few overseas markets, lesser overseas
market-oriented behavior helps realize no mismatch between preference of overseas

customers and products offered by firms.
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4. Research Limitations/Implications

This study yields practical implications. First, for international firms, partners from
overseas markets are the best channels for market information. Relations between the firm
and overseas partners or customers affect willingness to share information and implement
marketing strategy. Strength of organizational relationship can facilitate members’ access to
wider scope of market information, accelerating its distribution and transmission, so as to
realize quicker and more effective search and transfer of market information and make firms
to make effective response to local market information. To avoid limitations of time and
space, enterprises utilize technological and electronic equipment, such as video phones or
holding video conferences to conduct two-way communication and knowledge exchange.
They must send relevant personnel, on a regular basis, to local markets for face-to-face
communication with partners to understand local markets: i.e., coordinate common interests
and resolve conflicts with their channel partners via close communication in formal and
informal ways.

Furthermore, as developing and maintaining overseas market-oriented activity entails
large expenditure, it impairs overall performance of an organization if cost of overseas
market-oriented activity outweighs the benefits generated (Cadogan et al., 2003). Any firm
should weigh moderation when it decides to carry out overseas market-oriented activities. In
newly-developed overseas markets, firms must strengthen efforts to enhance relationships
with channel partners or customers, carrying out more overseas market-oriented activities, so
as to stabilize market presence. While in more mature markets, firms must maintain
relationships with channel partners or customers and invest appropriately in overseas market-
oriented activities to ensure continuous presence in market environment.

Finally, to firms with diversified international markets, if organization executives
disseminate learning orientation across departments of organization and take learning as a
culture, with cumulative efforts, organizational members’ ability to generate, disseminate and
use information greatly improve. Baker and Sinkula (1999) as well as Slater and Narver
(1995) saw overseas market-oriented behaviors emanating from diversified information
brought by greater internationalization as possibly inadequate to process, disseminate, and
utilize this information completely, such that we should build a learning organization that
enables members to interpret diversified information systematically, perfectly matching
products to demands of overseas customers.

Aside from research implications, this study has limitations. Prior studies on
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antecedents of overseas market orientation mainly focused on internal mechanisms of
organization, and few of them explored the external factors. Other than inter-organizational
relations discussed herein, key inter-organizational activities arise: e.g., coordination,
relational tension, long-term relations We suggest that future studies make in-depth
discussion of these factors to ferret out crucial factors of overseas market orientation.
Limitations of time, space, and funding mean most researchers consider understanding of
one party in a mutual relationship, with cognitive differences between parties ignored. It is
expected that future studies conduct two-way researches on both sample manufacturers and
overseas partners (agents, distributors). Lastly, our study adopts a scale developed by
previous scholars to measure power dimension. Regarding measurement, relative power of
the other party (cooperative partner) on respondent party (sample manufacturer) serves as a
measure. This study portends content validity of this dimension as a little inadequate,
possibly affected by cultural differences. Styles et al. (2008) argues, “In certain cultures,
such as in the East, the emphasis on relationships may typically be more explicit...” In direct
terms, subjective factors lead respondents to glamorize their relative power; we suggest that
future research offer power-related dimensions like relational tension, power asymmetry, and

dependence, or use multiple informants of qualitative method to avoid subjective bias.

5. Research Contribution

Few studies have cited relevance between inter-organizational relationship and market
orientation from a systematic theoretical perspective. Among the main contributions of this
study is to identify this relevance through relational perspective; our empirical research finds
social capital within the scope of inter-organizational relationship, as conducive to
emergence of market-oriented behavior. Likewise, few empirical studies on the application
of market orientation to foreign markets have selected Asian international firms as research
subjects. Our study takes Taiwanese firms as subjects to determine influence of market
orientation on overseas performance and obtain similar results, which reconfirm effects of
overseas market orientation as unaffected by national culture and regional characteristics.
Besides, this study divides overseas performance into three variables: financial performance,
strategic performance and competitive performance (Akyol and Akehurst, 2003; Cadogan et
al., 2002, 2003, 2009). Unlike prior ones that emphasize financial performance, we make
in-depth analysis and discuss influence of market orientation on overseas markets, so as to

supplement literature of empirical research on market orientation.
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This study verifies that although learning orientation cannot enhance the inverted
U-shaped relationship between overseas market orientation and overseas performance, it can
retard downtrend and gradually develop it into an upward line relationship. At the same time,
it confirms views of prior studies: combination of market and learning orientation
contributes to long-term competitive advantages (Baker and Sinkula, 1999; Slater and
Narver, 1995). Our results contradict Cadogan et al. (2009): i.e., moderated effect of
internationalization wields significant influence, such that greater internationalization further
enhances inverted U-shaped relationship between overseas market orientation and overseas
performance. Internationalized companies need more information to cope with market
demand and more complicated business environment; optimum foreign market-oriented

behavior grows with enhanced internationalization.
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