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Abstract

In this study, we use attribution theory and social identity theory to develop a parallel
mediated moderation model. Our goal is to explore whether the interaction between
external and internal corporate social responsibility (ESCR and ICSR) influences the
substantive and symbolic motivational attributions of employees, and to determine how
these attributions, in turn, affect organizational identification. Although prior studies have
examined the inconsistencies between ECSR and ICSR perceptions and their potential
influence on employees’ motivational attributions, limited attention has been paid to how
these interactions shape organizational identification. According to attribution-based
models, individuals may develop multiple attributional cognitions for specific events at the
same time. Thus, employees may perceive organizational CSR efforts as simultaneously
driven by both substantive and symbolic motives. However, whether and how the interplay
between perceived ECSR and ICSR contributes to such dual attributions and ultimately
leads to divergent effects on organizational identification remain an underexplored area.
In this study, to minimize common method variance (CMV), we collect data at two time
points from 209 respondents employed across diverse organizations in Taiwan. We then
analyze these data using Mplus 8.3 software. The results indicate that the interaction
between ICSR and ECSR is positively associated with substantive attributions, but
negatively associated with symbolic attributions. Specifically, when perceived ICSR
increases, the positive relationship between perceived ECSR and substantive attribution
becomes stronger, whereas the negative relationship between perceived ECSR and
symbolic attribution becomes weaker. Furthermore, substantive attribution is positively
associated with employee organizational identification, whereas symbolic attribution
is negatively associated with employee organizational identification. Nonetheless, both
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types of attribution simultaneously mediate the indirect effect of the interaction between
perceived external CSR and perceived internal CSR on organizational identification.
Overall, these findings contribute to the literature on CSR and provide a theoretical basis
for CSR practice.

[ Keywords ] perceived internal CSR, perceived external CSR, substantive motivational
attribution, symbolic motivational attribution, organizational identification
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120t & F (T (Corporate Social Responsibility * DA~ f#ifi CSR) 2B AHF
FE T R A FAHBA AN BAEE - AR ik & AR S o = 05 11 P s AT R AH BA 17 8 e
UK (Aguinis, 2011) #2145 CSR I 7222 M2 B RN BRI R RE CFRAT AL ~ BRAER
ERARIYSE » 2020) S AHAR T R AF I I ZZ R TET XU » B4R 36 TP 52 8B 2 (Aguinis
and Glavas, 2012) & BF 7% 18 % 8 £2 F+ (Wang, Jia, Xiang, and Lan, 2022; Brotons and
Sansalvador, 2020) ° T4 2K E2 FLBAAG E il CSR ¥ A & 117 Ry Bl 58 & i (U8 il s 2
(Zhao, Wu, Chen, and Zhou, 2022) * Fla0 T{EimERE ~ HMEGE « TIEES - EEE
R #H A% S AT F %% (De Roeck, Marique, Stinglhamber, and Swaen, 2014; Kim, Lee,
Lee, and Kim, 2010; Wang, Fu, Qiu, Moore, and Wang, 2017; Cheema, Afsar, and Javed,
2019) °

DIFIERR AR AE - B35 %R K CSR 73 RN E 430t & FHE (Internal
Corporate Social Responsibility * DL & f§ ICSR) 140 &R 1 # it & & £ ( External
Corporate Social Responsibility * DA T f&## ECSR ) (Liao, Yam, Lee, Johnson, and Tang,
2024; Chatzopoulou, Manolopoulos, and Agapitou, 2022; Rupp and Mallory, 2015) °
ICSR 21 WERHIF R LR A P& hti A tHEA T TEIFIECR (Zhao et al,, 2022) * DLE TRy
H0s (Hameed, Riaz, Arain, and Farooq, 2016) * iff522%3 ICSR nJ{E:# & THI T {F=
B T{EAGHE & TAERERL (Lee, 2022) ; ECSR HIZ2 1% B T2 SN E M A E R R A
TTEIRIECER (Zhao et al., 2022) » DAt A f 50 (Hameed et al., 2016) » #/F55#5 3 ECSR
B BY A FE T A0 % 1Y & 0% 14 A EE & (Farooq, Payaud, Merunka, and Valette-Florence,
2014; Hameed et al., 2016) * AJ 55 A AT HIRA F5 2548 - i el B2 EE & T RS o] iH
## (Deng, Long, Schuler, Luo, and Zhao, 2020) - #EIREEFREZEE ICSR Bl ECSR 198
EEIEFXAE (De Roeck et al., 2014; Kim et al., 2010; Wang et al., 2017; Cheema et al.,
2019) » ZRIMZ2E CSR FRERA - H{ZEREE M EHRE MTRE &z E (FEHE
AP K IHELAR R - 2015) 5 [EIRE - RHARAYEIRE E 2 A BRAY - BRI A2 i U R
FHIAZ ZHELGEREEHEF %% (Chen, Hang, Pavelin, and Porter, 2020) ° % » B AR
¥ H A% & (Bachrach, Vlachos, Irwin, and Morgeson, 2022; Zhao, Xu, Chen, and
Sun, 2020) - #H#AE ATRERFL 2 EIRIZ L ECSR DAIREUE R TEI12E B AT AV B2
(Farooq et al., 2014; Hameed et al., 2016) * 35 £E[A 32 M8 H /B =E1F ECSR Eil ICSR W
HERIF A RTREFEAE 2R

ST HAEEE ELRATE ECSR B ICSR {9 # ¥ 55 2 i 7E5# 7 (e.g. Ginder, Kwon, and
Byun, 2021; Scheidler, Edinger-Schons, Spanjol, and Wieseke, 2019; Wang, Xiang, Meng,
Chi, and Li, 2023; Zhao et al., 2022) - & T.Ft/E CSR HHEENF - 2 - IAEH
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% ETT CSR W BRG] + B TFR 1 A7 AR 2 JE 45 F 2 M Bd L ECSR 7k » B8
B rTRER H B At <2 B H P2 2R O ICSR - (Rl - [FIRFEEES B TAIEAHA% ECSR
Hil JCSR MRS AT - ¥ 8 TEAMESUE - 2 —EHEEE - HEHETFZ
/Y INFEEERE (Farooq, Rupp, and Faroog, 2017; Chatzopoulou et al., 2022) °

A EFFEERZ - EEniAE R CSR BB R - B T/EFE ik
B CSR i B2 — A HIM - RIS MERIITE) (Liao et al., 2024) » (Kl - T HA %
1B 5€5%5t8 CSR % (Greenwashing) HYEE UK B - HEHIFR MR AE N BHEE
fiti CSR BhHEAYE Seth Bk B2 (Ginder et al., 2021) « & T/ERAEHFIFRIIRA LA
BIEPTE - A5 Bt S22 0 CSR iR - thEE R A% CSR
FE B R E A R F B K E (Zhao et al., 2022) 5 K » ST EARFFEBA LG R & T
¥ CSR FHE AR RN BT A BEH] (e.g. Bogan and Sarnsik, 2020; Rupp and Mallory, 2015;
Vlachos, Panagopoulos, Bachrach, and Morgeson, 2017; Wang et al., 2023) * SC@k3<01 >
fH#% CSR HA —TEEHERA « AIEEMEE A (Substantive Attributions) FIS2 B EER
(Symbolic Attributions) (Bachrach et al., 2022; Donia, Tetrault Sirsly, and Ronen, 2017) °
HETH CSRIFHEEMERRA - (AFE K CSRIGEI H LG EEERK - 25
AT R A SRR A TR BB BEE) - S B & At & W (Nardi, 2022) 5 X
Z » HIY CSRINVE R ZEE ALY " H#2UE , (Halo Effect) (Lange and Washburn,
2012) » B T 0] fE 2 5B 1 3¢ 7% i CSR & % I 7 4= 52 2 M ) B B7 [A] (Lange and
Washburn, 2012) * SR #RERIUE B ATE B B2 Bt & BT - (HE R LR it &7
A28 8% (Nardi, 2022) ° Bogan and Sarnsik (2020) 6 » & T #} ICSR fll ECSR &
B — 2 GRS CSR AETEE MEERA » 55— J71E » Rupp and Mallory (2015)
Wy B AR E TR RS I BT Blfa YN s AHRA 7 (ECSR) M ANZ2 B LHF (ICSR) »
ECSR B2 ICSR JEENHI N —E AT REEE B T A A S EIER A - MA[EF CSR Btk
RIS 1 B T Y TAFRE R B AT R 72 A2 A [FIHY52 2 (Donia and Tetrault Sirsly, 2016)
iE SR SR A T B T CSR B YR K RS B — (E{E S0 FERY & (Wang et al.,
2023)

TRIBEF R ELAR A (Attribution-based Model) » A{fI$H 355 2 55 (4 0] RE & [FIHE 28
J HH 2 TR AEE 40 (Bowling and Beehr, 2006) » JRE[ 2670 B RIZE A2 7T DRI (FAE H.
T HJ% (Bowling and Michel, 2011; Moehl and Friedman, 2022) - #t#k H Bij CSR 5%
ZEF NPT R E BRI (BN E B MR R R IR )+ SR - TS EE
BRAE 8 B PR AR A - o e A e s R ST AN e A Y R i+ 7772 DAA [ B[R] e 1
1E (Babey, Queller, and Klein, 1998; Sjovall and Talk, 2004) - #2152 » B TR RE¥IFH
fitk CSR [FIRF /2 A A2 1 RV B B ER (A - Al - 35 22 T el i iT CSR BB L
TTREEENEE > Ik T EEE B LR ECSR & ICSR W& & ATNHF T
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Fei#mE (Ginder et al., 2021; Scheidler et al., 2019; Wang et al., 2023; Zhao et al., 2022) °
BT S B T ¥ CSR #Y A [F] Bl #% B IR 5 B AT HY SR (Donia and Tetrault Sirsly,
2016) © By T WP FEEEE R B TH A A CSR A 2 fEZ8 A 1F AR SE 48 (Zhao
et al., 2022; Wang et al., 2023) » KT HAEE AN A CSR BHBEERAIHVET (Bogan and
Sarnsik, 2020; Rupp and Mallory, 2015; Vlachos et al., 2017; Wang et al., 2023) » A=
iR EItE . — 2T B T HAH#A&E i CSR (% ECSR Bl ICSR) [ » HH15%
ECSR 2 ICSR WA AAER » 275 ¥ H: CSR BhikER Al (BNREER N R EE R
BN FIRRR

HOR - ARt e EEEE A (Tajfel, 1974, 1975) - {B A MEH[E Y E O B HF S B
= BN & B AL - DA AT B E Y E AR TR K (Ashforth, Harrison, and
Corley, 2008) » MAH#&EIE 2T " B HHMRYRE R BE B Rk - 8 AAR 2 E P R AH %
EFEM (M) BH ) (Mael and Ashforth, 1992) = CSR EEH T #H # ¥ it & /Y 1E A 2K 35
B R - BRI g i B EERERE - B T EEE B T Bl tH A
R AR E A EIREE - DU E & CSR AY—FEAHRAT S & (Lin, Liu, and
Lin, 2022) - [ff & T¥f CSR & fin Eh B ER AR 7] DUEUR & T AFET %A% CSR Ediit & 1
LHYVLEIRZ R - B Tt A% CSR Bt EhBE AR 7 (5 & 52 B0 (1 ¥ A Ak RE B U2 R -
B A B AR IE T 222 (Lin et al., 2022) © & B T CSR BB fa BiHET R R &
B - AR E Tl HMAETT CSR TEZ2ENEEIK - BREIEIERMNE
7K (Donia and Tetrault Sirsly, 2016) » & 52 E| HAHMA L & =H BIFEE (Meyer,
Morin, Rousseau, Boudrias, and Brunelle, 2021) - [Al[fi & {2 5 B T &4 & AL E
Jk o [+ E B LR H A& CSR B it Bt e A R S e s - ot fh & 8 R A AR B it
CSR FEEFTHEDIFEHAE MLt & fI7E (Zhang, Wang, and Jia, 2022) » B2 H %
Lk e AR i TR R - ST S AH AR LIS R E R E A Al 22 (Chen et al., 2020; Gupta,
Singh, Broccardo, and Alzeiby, 2025) » AN FHE{H 8 2 4= W8 - Tt e 4 Eal i ael =] -
E SR B 5% AR Bl A B 3 AN (R A B BBt DR B & T A #E R 5] R T RE R AE R BA £ -
SR EIRFHERT H152 ECSR AT ICSR &2 AL {EHI2 & & LA ARV R A (BE T &
Z1H %) (Bogan and Sarnsik, 2020; Rupp and Mallory, 2015) » 1RV EIEEER K& &
N alge ¥ B TR ML FIEE A FRRRUE - EFEE— S EEIMIERE - it
B EEH AR A CSR 2ERIZZ G {ER (Wang et al., 2023; Zhao et al., 2022) 52 CSR
P Al B T REEE el /T R M e 2 W90 E#E (Bachrach et al., 2022; Donia, Ronen, Tetrault
Sirsly, and Bonaccio, 2019) » A58 5A il 78 37— {5 o/ =UFH e S AL - B35 R ECSR
Eil [CSR HYAZ A {F FHAN{A3% 3 B T. CSR Bt&ER R (HVE S Bt ER R Bl S B b
TR ST A L AE ARG R A AN R R -

KRIFEELNT REE M - 50 JTHIE A 3% ECSR B ICSR N % 2 iff 58
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(Ginder et al., 2021; Scheidler et al., 2019; Wang et al., 2023) * MK HR - BT
G A% ECSR RN A RifEEhBER R (EE MR R DU R EIERRE ) - AfFEn
JESE A BB TE AR [F] CSR FHALZ R FI5 A2 O 0 ERIRFFEIE8E (Zhao et al., 2022;
Wang et al., 2023) » DAREEZ N [E] CSR ENHEEFIAIYE R (Bogan and Sarusik, 2020;
Rupp and Mallory, 2015; Vlachos et al., 2017; Wang et al., 2023) » % AZER B TAEH ¥
H1% ECSR B2 ICSR & ARRENEWIAZ A - G0 & E M K S B R A
EEEE - A BN R A P Em AR R ALt CSR SURR - HoX » E AR EEE i
ZEH1E CSR G i & T A = 1A% REE (Zhao et al., 2022; Hameed et al., 2016) °

RMABFELELL N FERR O - BRZ RN RS A F B (BEEMERZEE) BRES
HH BT R E A A RRRCER - TREIRIRTEE & AR BRI R 3 » A 5E A
et R AR T - IR R F CSR B ER A% B THMAE AP E Lt E
FEER o itk 0 IRIBEEE RIS SER (Farooq et al., 2017; Wang et al., 2023) » %15
ECSR Hi ICSR & LA 25 8 B THIRAREREIR] - A 527 5 H15E ECSR Ed ICSR
A2 BF FHAN{AT e B T B8 M Eh R ER IR B S B M BB BR AT ) TP KRR - A ¥ &
THIAH AR IR 2 A S 5 AHF 72 R B A3 G ~ ik &7 5 (R 3E G SO T B2 3 BB F R AR
MRS - BN — R rERE R - BIRAE G SO BB S MU E R -

8 - XEORREARER SR

— ~ JI# ECSR 2 ICSR
McWilliams and Siegel (2001) F8H! CSR %k " #8 HI A Rk R EoR & E

Fir i B St & N 36 91T, Holme and Watts (2001) 585 CSR J& " {EZEFFE &
SO NTE T R RS S R AUL B R IR CES 8] RE - E it By E
TEE L& - 1248 CSR WFFE EIE W 1E B S A4 8 22 DI F R R ARy
H1.0» (George, Aboobaker, and Edward, 2020) » i %3 CSR 73 By NS 2t & &
ff: (ICSR) FIYMNEF1EZE0E & & T (ECSR) (Chatzopoulou et al., 2022; Rupp and Mallory,
2015) - ICSR 25 #% " St A AIFRRA (BIL) BOEAI AR ERERAITT
ISR J (Zhao et al., 2022) » H P @A LAHARELHY BCRAE B - [FEK B TH TIF
HIN R R B ATRENTAE R E EE - W] DUMEHE B T TIERITEMR 2 B K T /E &G
(Lee, 2022; Mitonga-Monga and Hoole, 2018; Rupp, Shao, Skarlicki, Paddock, Kim, and
Nadisic, 2018) * BEIEMIFZEE T T{ERESN (Hameed et al., 2016; Lee, 2022) > ECSR HIl
Efatia T e B T AN EAMAF R AR TENAIECR ) (Zhao et al., 2022) * H
B FETH A IR & A E A= EL (Farooq et al., 2014; Hameed et al., 2016) » 3% & T EA]
TE R A A S BT AR A R FE R Y H 25 (Kim, Milliman, and Lucas, 2021) » 7RA] 15
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FINIFIFRIR AR SR - (R AE SR AR5 3648 - 10 R I & THIRSHE Sl (Deng
et al., 2020) - (HEFEERE » B TR T2AFNAFERHAZ—  FFIEHKE
ES CSR SIHGENER T EEMITE - M2 Zhao FHAMEFIEH B THI%E CSR
s B AITT Ry S FERY RS S TR e » RN & THIE CSR AR » S HIREREE
MAT R A H E 3 H a8 A s [T 2 F G B TA18E CSR iYAE
TR BEEE S B TREHET BRIV E » fIAEESE E CSR g IEATEE
T T{EZH (e.g. Jia, Yan, Liu, and Huang, 2019) + T{E#= % (e.g. Silva, Moreira, and
Mota, 2023)  T{E#E%X (e.g. Wang, Zhang, Lu, and Tang, 2024) ~ #Hf%#:% (e.g. Silva
etal., 2023) ~ #H##% /2 K17 Ry (Organizational Citizenship Behavior; OCB) (e.g. El-Kassar,
Yunis, Alsagheer, Tarhini, and Ishizaka, 2021; Gullifor, Petrenko, Chandler, Quade, and
Rouba, 2023; Chen, Hansen, and Cai, 2023) FItH#%72[5] (e.g. Farooq et al., 2014; Farooq
et al., 2017; Lythreatis, Mostafa, Pereira, Wang, and Del Giudice, 2021) °

T R R e R L R 1 P B e

7 ALE AT B R B T R BRI AIHUR2FF (Heider, 1958; Kelley, 1967; Kelley,
1973) » B AGEMFEER R0 A8 F - BT R AR B FE R (Sjovall and Talk,
2004) » DAHEET S a I E 2 A IRl (Lee, 2022) » fRIZEFRE G (Kelley, 1973)
i R 2 (e H AR B AR e WORERZAE K R B B R sERY R A - 2
81N FH 2R foge e ] ] 1 SRR Bl R B B P R T Y A SR g - (AL - B AR $T CSR Ik
MAEIMTRIY - BEESEERR GBS TR, B AAIEIREER R - JRED
B T fE At R H P 2 BRI AH A% CSR VE BN B A R A9 R B B EF Rl (Bogan and
Sarugik, 2020) ° #EAAEEEH I CSR SFAETTVUHE S FE » EFEFC TR (Egoism) B
W% (Strategy) ~ {E{H (Value) FIF|ZEHHEI A (Stakeholder) SEVUTE - fEER & 0 Ry A
B EE MEFISE% (Bachrach et al., 2022; Donia and Tetrault Sirsly, 2016; Donia et al.,
2017; Leonidou and Skarmeas, 2017; Zhang et al., 2022) - E'E MR KE & TR &2
Eil CSR AYENHEER A A (BB SEE) B ALY EIHE - 25 T2 B 1E (Genuine) Yt & 7
3K (Donia and Tetrault Sirsly, 2016) » iR T AR Mt AR ECTHA B 2 [l g A1) i H =
AYE EBIH o EfH#k CSR BURMTEI R A5 B E M8 - & IEMR 28 TRUFERL
PAR B FERSE 21T Ky (Donia et al., 2019; Yang and Gao, 2023) - fHfHE - & B T
CSR 2 BhBEEF IR R ik ~ B A BVEIE & (Donia et al., 2019) » &K T fH G ZRIF]
2 ENSE B AT BEE) (Donia et al., 2017) (BEISEEEIRE) IF - B L& HAHBAET
CSR R BEFIER - R E £ & mRE R E T Ry - NRHERE KRS (Bogan
and Sarugik, 2020) ¥/ HIFit & {TF (Babu, De Roeck, and Raineri, 2020; Wang et
al., 2023) °
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7 0 (B BE 1E At A B9 17 e 17 38 %0 8% [ 72 J¥ (Cognitive Attributional
Processing) HGEFEH » 75 5 BRI 4R Se BTAAE RO RENE B (E i - (HEBEE Frim Al -
i DU SR T A AR AR EN B2 (Sjovall and Talk, 2004) - H eV fEENI S [RIRF 7 (£
(Babey et al., 1998) » ZRR[_F- it i PRI iy = i Fel Bl 0 AN 2 A RS Y Wi i - T2 A 9
{8 i < FE] LA [RIRE B[R] R A7 (E (Sjovall and Talk, 2004) » 7 A ELREFRTY (Attribution-
based Model) 715 H M S EHFE & 5540 7T DRI I 3% 8 HH 26 B2 BR R A (Bowling and
Beehr, 2006) » FH[F{ TRy & [RIRHFAE TS 2 R IR OB ENREER A 5 ST BASURUR R 27T

F IR RS v DARIREE4E H AN A (Bowling and Michel, 2011; Moehl and Friedman,

2022) - 2t - BT ATREE % CSR VE B[] FF & 4 B E M SR EHEER A (Leonidou
and Skarmeas, 2017) * fi&E N —ERIEA * MEEREETEE EAYZS (Moehl and
Friedman, 2022) - ([t » AR5 B T A #H % CSR IE B EITEIRRER AT - & [F
g R e fE R R A (R E B B SRR ) - GREHS R e AR
WEEEAZRE - MR B R4 2 17 Ry alREE (Moehl and Friedman, 2022) -

M—HME » EFF2EE - Hray - IETEIHEEE - 505 ] gefEs A
HIEEREFE (Gardner, Karam, Tribble, and Cogliser, 2019) = FH//A ICSR &% & T. H ##
ESHER SN E S (PINFIAE - #HAFET) HETMEEEER
Ef o WA T REE S B THIERRDEFE ;5 FLYh - ECSR R nlE 2 At A B M 2 =
FHARHIBA FsaE Ry - A B = B TR M (Deng et al., 2020) » Atk ECSR #f
BTMERKEEEZSEN T MEE M ETERERNERE 52 B4
% E i ECSR 2 ICSR I - #35 FIREfE %8 & T H HE BRIV RIER - 280 » a0
HiIAm - AHAHYE RE 2 A R » AH A g Rt 0 &% A ECSR ~ ICSR @& HY
SEFER  DUBREBEF]Z (Chen et al., 2020) » H X » Kelley (1967, 1973) 78l
NAEAETT B R o % g B T 5 B SE (R A R Y = (B AR HE— 2 [F] 1% (Consensus) ~ &7
4 (Distinctiveness) F1—Z{ 14 (Consistency) » F 5] 14 /& Fi5 (& #& A LLIE P T B HoAl
EREHITT R AL - B—TEREmm A - AR TE R EPRET R B TAE B A
# (Within Organization) .Z“~N[A CSR #% A (ECSR J ICSR) HYNE S5 [ HER A
FERR - WL B R R AR AN S8 FH e [ PR HE A 5 TR RF MR S M BR R E 1T R AE R 1B
BN EEBEBIIZE - DURITE RG] - RIGEZEERE N E I F RS -
¥ ECSR Jz ICSR & 15 & [ f AU E i - 7 I (R F sl ¥ ECSR Kz ICSR AU A
AR/ 2 R E R A& S ECSR & ICSR I A BFAENEHEFER © &
% —BEEEERTRERFRFEE S ERIER - (HEEEERE - MR
R G AT RE — B E R EIR R BRI —2 - A% T CSR BRI 437
fa T —E2ENFIRIBESL - Plal42E B ¥4 CSR B AR ELZE = [HHE #5% 2% CSR
AR —E04: (Gosselt, van Rompay, and Haske, 2019) + #}9N& 15 CSR FiRMBZFEN
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EE FREIT CSR 17N I HY—3% (Ginder et al., 2021; Lauriano, Reinecke, and Etter,
2022) ~ " MFEE ) A0 TR EEE ) BY—E: (Lin-Hi and Blumberg, 2018) » JREEF
% B EA Kelley (1967, 1973) BY—E 147 DA &b B %15 ECSR E2 ICSR HY—2{
14 (e.g. Gosselt et al., 2019; Ginder et al., 2021; Lin-Hi and Blumberg, 2018; Wang et al.,
2023) + BIAN{E BB E2 2H A% ¥ BECSR % A% ICSR A - AREFE—
B o STHIE L AE A ECSR B ICSR HY—E A EHET B THVER KR (e.g
Gosselt et al., 2019; Ginder et al., 2021; Lin-Hi and Blumberg, 2018; Wang et al., 2023) °
AOSAIE ECSR B2 ICSR Hy—EMER S - & T &8 R @tk N A HI 5 i E 17 WAL
TR RZ o R —EERAE - B TRIATRE g 1T YN ER Al (Kelley, 1973; Sjovall
and Talk, 2004; Moehl and Friedman, 2022) « #7 I » AWFEERH— 8 DU SR 52
ERRIMER] - DIEETE & T 0% ECSR K ICSR #8 AN S5 R Frs | 28 AR A FEAR -

Wang et al. (2023) f5HI{E ICSR ERE ik Eid 2 T LB Y E TF R Z -
A B TR s AR SR —L - LI B T & K ECSR il /2 A mlky T BN R
DUERUF M A - AP AE ICSR B {KHS - ECSR €77 8% B T2 A ih i S A
[Z » 7K HER) ICSR EIRE B THY B B At 10 H 75 K02 52 2IHH Ak Y =0 5 e
IEHF B TEEARFE(E ECSR IHEIZ EIE BRI » We M ARTEK - KIS
f ICSR & Hll5% ECSR B 52 & 1% B Al 2 [E1RUBA #% - JRE ICSR & B Ry B T.¥f ECSR
Rl — (B B ELE SRR - EFEENE - RN E A EHZE - BEgHERA
B2 W TE Y ECSR DUMRITUR T 1 3 7 A4 RLAF Y& (Bachrach et al., 2022;
Farooq et al., 2014; Hameed et al., 2016; Zhao et al., 2020) * EHPZFEFEERE CSR Ff -
iR FEAER 2 ECSR KJA ICSR FY{E T (Long, Wang, Cao, and Feng, 2024; Scheidler et
al., 2019; Virador and Chen, 2023) ° & fH#% & fifi ICSR FUFL KT - ¥ ECSR
WA ZLHER - MR A — 2 DUSIE R R HER] - 8251 ECSR 1R ZE AR 5 1Y
DN —H R EEREREE - —(E SE R r] e U2 ie E AL /MNER I
ERFE - S B THHMAR CSR EEBEIREEIEER  HE > BTIg
i Rt A A E NI HIERRA - MAEREE SRS LR T —8 &
BRHERE B (6 B THEME RFER CSR 2R 1R Mt AT K E ERB
FAMA - TR EAH AR Y CSR ARG B E BhBEET A -

S—J71H » HE A% ICSR /K e 5 IF » 45 {2 2 F ECSR WY& AR & > 515
ECSR HE7k#E ICSR W[EI T - B L& Rt alk & E i SN A FRARA - HH
S OE TR Z 2= EER - N EmiE - LEAZRER CSR 2
Rl AT KM EIERRB A - &I ¥ HofH A% CSR A BGRE EEItRERA
Ak » 7E/ ECSR H S 7k #E ICSR WYTEIL T » B L8 sl Rl sl AN a5 S0 K BB
ERIRAIIER - WA RAEZESE ECSR 1% A2k T e m e 2 I H FF
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o R R E EAH % CSR E ARG EEEIRER A - N LfiaGs - B THEHH

f%k ECSR [} » A Al REHETT A EIRVENHEER R - (HHEL ICSR Z M8y — Mt K R 1

EE THEHBE I BB (SR HErEEE%E » J - AW

H » 40 ICSR B2 ECSR Y2 E{EF] » ¥ CSR WYE'E MR AE IEARIR - {HEL CSR

HISE R R RE ARG o BRI AR R T

WFFeRaER 1 © B THI% ECSR I ICSR fEE A (A » BEE M EfkiER A A E
IR - B ICSR IR AR - & IEMFHEIHE ECSR EENEE
TEEhBEER R 2 FERIRA LR -

WrgefER 2 © B A% ECSR ATICSR R HIA A (EH - R EEEIRIEKNE A&
[FIRR £ - B RN ICSR 2R - & & [AIFH A1 SE ECSR F2 ISR &
MEEh BT A Z FETRIRA 1% -

= EHEE - ST Bh B R B R ARG R Y B R

it g O H R R A (E RS E A SRR R 2 R B R BT RERE
BRI (Lee, 2022) @ 5 T HfE TIERE - B TE{EHMBERIRER - XN E®
MR REEE AITT B (Aguinis and Glavas, 2019) « At » B T&55:8% CSR B
i R EE T B (AT ST - RIS AHRA A\ S 8B v al Ry BB B8 OB TEBBEAIAHEAR -
G ETHL T8 HE A S R B i 22 B CSR BUAH A% (Ogunfowora, Stackhouse, and Oh,
2018) « WFEWFFEINGEE - B A MBS A BRI B TREEFITT R AERE - SIS
T B AT I L 2 T Y RE EEATIA T FAHBE (Moehl and Friedman, 2022) - fEfE#&H - & 1A
AAREE St giE s (AIEAEMREEER) e C - e e H B A e
fAE AR (EEEREBLE E ORI AR AEL & %85 (Ashforth and Mael,
1989) -

24 0 it g REEIM R (Tajfel, 1975) 2 MR EEFITHEI 2 T%f CSR K JEHRF 2
JIRINEZE - ARt g R E M - AR EF SRR gl Fm - miREs St g
REREREAEE - {AERREE CEMMElREEREEE (AIERS I
BRI 2GR (Pl %R -« BE - 18 T B DUEMTRES
DU REMRAIRR B H T 78 i e M % B BRI AT K (De Roeck, El Akremi,
and Swaen, 2016) - tHELEER » B LM MR E Z 1Y/ R Bk .2 — (Ashforth and
Mael, 1989) » B RAFEEF 8 T A8 B s iUt e 8 T g S E30E m AR
(Ashforth and Mael, 1989) - AlFIAT @ & & T ¥#H#% CSR BB HEFENR - KFRE
TAHE(E#HA% CSR 2 E IF HEFLHY (Donia et al., 2019) » 25 1 HIFAME R & ZE R
(Donia and Tetrault Sirsly, 2016) » e HARRVEL » HEMRSIFIE A 52 EA THEMR
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EEERIAHM (Rupp and Mallory, 2015) 5 JtbHF {8 #5 & i 7] iR H O B B = 1
kIS - R NS AERRAYRER] - 55— » E B T CSR FREIR HER
THERFEFIEEE T - G TEREME B —(E HFAYIRE (Donia et al., 2019)
MEe Rl e RSN - SER T ¥ HEGEREENE - R 8 TEAEREAAE
IMEGEESN2E] (Glavas and Godwin, 2013) » #7718 H O SR A - B ECEHHARRTRE
[F] K T F% (Ashforth and Mael, 1989) < #1t » AWF5EHEH CSR BE M K S EIE R ER
PRI B A e (R I B AR A (R a0

WF5efan 3 © B T¥ CSR HYEE (B #ER IR B HAH A28 F] A AE IR AIRA £ -

Wroefes 4 « 8T8 CSR BYSREIEBHER A B HAH %8 R P A B AR i -

Pg ~ —fEErT v A R A

WS - B T H A& CSR IGB) A sE & B E 4 B E sl R EE Bt
EF Al (e.g. Donia et al., 2019; Lin et al., 2022; Chen, Hansen, Cai, and Xiao, 2023); 2X[
PR FiT L s (A ZE B 5 U (Bowling and Beehr, 2006) » ANHFFERE Ry & T I ¥ Ak CSR
IEE AT RE S [FIFF A W E BT A - W E PR BRI R Z WA mR S A E
ST B HARAE 21T Ry BREEEAHBA (Moehl and Friedman, 2022) - F% - & & TH#H
fk~E S ECSR H ICSR TR = Rf + B T8 HIE B3 H N BB AN A F R R AT A
CSR HJ—E 12 =Y « BURRIERERY - B T HEr sl R iR B A0 A8 S MR A 2 g
TARFENEAFRBA (BT) - B THEHMHEERFENIT CSR REIE B IE H
LAY - R b EEEEEEREA - RN ERE TEBERET N NETR R TH
Pl fe k2 & BEE) CSR - A& 751 H ¥ CSR R E#EAYER Al (Rupp and
Mallory, 2015) ; JREIHIE ECSR Et ICSR YA A 3R H & T BB M Bl R FE I
MRAR G B E S BB R R AR -

SESE—2 - BBEER IR AT RESD B CSR 5 Bl B AH KGR R R B Ay FR B - (R 98
it & REF R (Tajfel, 1974, 1975) - {8 AR > 2R H BSEH EEA SIS 3
B E CHEE S B SEEA RRET - B - & B THE %S ECSR A
ICSR JRig =1 - &G INE % CSR BB EEIEERE - HHERZEHIT CSR Z2HIEA
AL - EME R H QB S AR EE - N E A R ARRIEEIE] o FH
Hh -+ i B LI T #HA% S ECSR {H ICSR B » 1’ CSR BRI #H 8 A2 Ry 138 3KA
AR (SREEEREERD) - S0 E T LIFREAE L —E B R EREE
(Donia et al., 2019) 1 7] GE& & 4 7R 512538 (Glavas and Godwin, 2013) » 15 H
B B S B ARG - T R ARG R - 87 b AREFFERUR A ICSR
Eil ECSR WAZ AR T » & Bl B T ¥ fH % CSR VG ENHYE 8 M R FE R R R
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S—hHthE EE SRR EA R MRS E S MR R SR AR

Ho o [ B THUMERRGE R ZE £ - 18It - AFoeieH T oIEG -

WFoeRaER 5 « BEE MEEEE R S B T018 ECSR Al ICSR F2 & HYAZ 1. 4% & # #H 1%
R[]z TR -

WG 6 © SREEBIER A F1 o & TAIEE ECSR AT ICSR F2 A A2 A S5 ¥ L 7%
oAl Z FRIRBER -

U

s RBDE

— ~ WA EL I S B

AWFEE SR B TRIB M b 2mt & 5 £ (ECSR) BaFIS WAL (it & B
(ICSR) A2 H 3 - B & T ¥R #% CSR BURELTE B & 8 4 BB ER A K 2 B E)
PRERARIBA LR 5 FRE— 2 PRATE 0 e (H Eh b et A A B rh o/ R A 20 fRTieiet B T RRH
ol FERE - BT aE 1 -

14 ICSR
RIS B R
1% ECSR i::) TR
B M R
B 1 MEZEEE
T W REAR LR S R

Kuze AR EHREE - ISR TFE Rt S - MERE B LR
FHor BN EIREE NBGE S T E TS - 122 Wang et al. (2023) #fifiE - fEIEZ
FECET - PG B TEHE T2 B R A R B i N [FIF2 Y ECSR B ICSR 5 1% »
ZRtHARIRWE I EEFER B TRER - (ORHEE Ry 2 T - 5t

72 A1 A B B B T 2R B ARG s A+ B AR 5 =G e R e e Y B
T - WER S ORI EAL « [RIIS - [AI[AIFF A B 082 ICSR B ECSR HYAZ A5
S fy e o [F]— R B SR AV BB S [R] /7 58 52 (Common Method Variance) #fiff5¢
FEHRIE RS2 (Podsakoff, MacKenzie, Lee, and Podsakoff, 2003) » A2 A B /A
B¢ (RFE—E A ) 3 - T —FEE - Rtk M FEHE — & N\OHMEER -
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I [EE S AH AR E il ECSR ¢z ICSR R2 VA « B'E MR ENBEET A R B BB iR
PRI RE - REFRPEER - jA58 REEBGEE S —PE B e i B B )l » FEH
A [ 25 S S Lk P R [ B P T B 5 IS IR L HYTETRE -

F—PEEIEFE R T 364 (R - UilE] 340 {7+ RIBREIRERES 93.4% - 55 FEEE
%3 340 (3[4 - 48l 307 43+ RIEEIER 90.3%  SIIFRIEE N6 2 K ma b B fi
FEEECE R 98 1) - GEt ARG 209 (7 BRI EMES 57.4% « HR
Luan, Lv, and Zheng (2022) FYIF5E5R01 - fE3Emt a0 E N ATH 2 A RE R
¥ & THIE CSR EANFIRIRE - KIEUER T AR %A 17 3 S E B O R B BT -
TEFIS RN EIIRITRERE - ARG - EE - REEZE (26.8%) - BUFHE
KRB (17.2%) ~ BT RIBEE (14.4%) ~ E B HESE (8.1%) ~ EFBHZE (7.7%)
BOCRIRSE (4.8%) » mRIRIEZE (4.3%) » BUAIEmSE (2.4%) KIHEAM (3%) - £ F]
FUE T - B1.501 AL EZ1B5E 49.8% ~ 51-500 A AUARZE 20.1% ~ 50 AL 1E
¥ 30.1% o AIRET T HE - 2l B FEF 37 5k - LR (54.1%) » B LZ R
5 (54.1%) » HBEEELIKEEZ (68.4%) » EFTEMHARA LRI f 8.13 4F -

=~ B E
A FRAEERIENFE L - £ " [F152 | (Back Translation) B9 /5= @ SoHIfsE &
WREHFERTS  FEmiEE « ERVEE B EERERE RIS DIHER
[ TR AR GE B BEHA T (A E L HE (Brislin, 1983) -
(—) 4% ECSR
£% FJ Chatzopoulou et al. (2022) HY /< {[E %8 7H 7 & K15 ECSR « BEIHAI " FKFf
IRBFHIAT] (R ) BEESEEMEER , - AFERAZER 7T8BRE - %
i BT AR A ECSR FHE Ry | RnIFHEAFAE - TR RIFFERE - K2R
Cronbach’s a {H By .82 °
(=) %% ICSR
[G 418 ECSR * £¢FJ Chatzopoulou et al. (2022) 7 ([ REIE i & 4152 ICSR - &
TE T ERFTARE R AT (AR ) BESF 8 TR g fI A E e, T RATIRE
FIAE GGHRR) #NR AR REESEFENAT , - A RAZERR 7 BRE
A EH AR A E ICSR FHE Ry 1| HRIFEANEE - 7R RIFEFRE - KER
Cronbach’s a {H By .93 °
(Z) FEHHBHKRER
TRFH Donia et al. (2017) FyE It 8 (EEIAM & & T Al CSR B EE 1
ByRRER A ETEAD T EPTARBRIAE (MR RBELENEEETRERBEEE
Bhf T e RYRRE | - APPSR R 7 BERUE - R E HAM A% CSR B
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BB R EHE R | RRIFEARE - 7 RRIFEFEE - KEZE Cronbach’s a (B
Fy 94 -
(v) LBHEERE R

AT B MEENERA - PRA Donia et al. (2017) Z & 73t o (HEEE B 5 T A%
CSR GBS BB A - A " IR HI AR (k) EEhEilaE(iE
TRERNBEEEGEAK B FHFEEEL , - A2 7 8RE - 2§
FHEMOIRER CSR B EIEERNFHE R | IFEAFE - 7 #RIFEFEE - K
&3 Cronbach’s o {H By .95 °

(&) mBRAFE

P Mael and Ashforth (1992) HUfHARE[F B 3£ 6 (HEH - BEC GRS
RIGESRF TR MR T A E] BT AR L o EE A T BB TR A AR )
AR DL R B o - AFFRER 2 5e s 7 BER A - 5l St M sl R R E
Ry 1 TIEHEANFE » 7 RRIEHEFE - A&EFK Cronbach’s a {HFy 93 -

(55) EH 8%

i 25 BF 2R B R N DR 51 %8 IH Bl T2 CSR B 4% % ) (Wang, Zhang, and Liu,
2020) » REAEFFEHEMER] (0= 551 =20) ~ Tl (%) EEEHEEUER - it
4N » Luan et al. (2022) HIIFFE3RAH » CSR SERHENAITTZE L A RER - IHE T
CSR WEEEENFRFE - [FF 0 8 T(EHARE (Lythreatis, Mostafa, and Wang,
2019; De Roeck et al., 2016) JN&F faffiss 2 B TH /A AR - HECAFEIR R A
AT S R AE AR AR AT AV Ry e 8 - B - Ng (2015) $5 HIIF RO GE 2 H #H
TEMRRERE - A AT RE(E B T R H S ak iy B B Rk - AIAH AR RIS A
PLZiE 5 S < - AHREE RIEL S RORGE T Rl REfA R B AR 1+ RIF MRS Lam,
Liu, and Loi (2016) 5 B H %78 [FIHIBTFE » TR0 15 B GE (5 R i il 8 8 - AT SR
F Rhoades, Eisenberger, and Armeli (2001) 22 I Meyer and Allen (1991) f2 Mowday,
Steers, and Porter (1979) Ff#& HiHY /S8 15 B 36 B R AR MUR PRI 8 - REIEAD " #R
WS A F (R ) - RECEHEARZIAVEREE , - ANiFesRH sy 78R E
A HER 1 RIFEAFE - 7 XRIFERE - KEF Cronbach’s o [HFy .88 -

Py~ Bk ST b SR

A FERRE Muller, Judd, and Yzerbyt (2005) A H 7 = ERE AL HI 3% - £
FH Mplus 8.3 it (Muthén and Muthén, 2016) T IRESETTREIE /3 M 2 B Baag - ik
HIF T ER SR AR (IREMEGR 5 f 6) 5 IhAh » i H% (Bootstrap) B #EHY
% 5,000 K953 0 5 2 IE S 1 2GR ETRCRAYEHEE B (Confidence Interval) {dizt » &
FEREMAREE 0 JIFRREZHTEZEE] 95% W14 (Bauer, Preacher, and
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Gil, 2006) ; _Fathg I UERET R AR L - I ET 20 A0 ik B B Fe B2 = Bk
(e.g. Greenbaum, Mawritz, and Piccolo, 2015; Pai, Lai, Chiu, and Yang, 2015) °

B2~ RIBR

— ~ B} In] R B A Y A 0

FH IR AN 52 & I EE T8 A R BT i OB 92 35% 51 » A1 L2255 Podsakoff et al. (2003)
HEERE - BREUE T B A i3l (Harman’s One Factor Test) DAK Bsas M K2 547
ZE A L 2 1% (Multi-model Comparison of Confirmatory Factor Analysis) * {Xf+
SRR BT SR E B R AR AT RE N < BT - R PR E A RniE S
o — (A e A A2y 17.69% < #R45 Podsakoff and Organ (1986) £} H AR
#E - PLARTR 40% BUIRHE - BEURAWF SRRy IL[E TR S B v B i EIE N - B
B B T R 32 - M oA T 2 B R A b - DARERS A e RaR BV T A 718 (The
Hypothesized Five-factors Model) 5 &% (£ =0 o FAM @48 7 5 S+ A (Competing
Models) * 53 BIR AR TR b' ~ PUAIFEEA b~ = [RF8ER ¢« AR~ DA
Je BRI e o HHER 1 A5 RER - AR LRI E S 2 / df (B Ry 2.16 - &M
b —fEE 3 DI Ry A] 252 (Carmines and Mclver, 1981; Kline, 2005; Hair, Anderson,
Tatham, and Black, 1998) ; T 715z RMSEA {E 5 0.068 - /[NiA 0.08 » EKFL 0.05 »
{HIRE A & B A] B2 R B i SE E (MacCallum, Browne, and Sugawara, 1996; Browne
and Cudeck, 1993)  [h4h » STHAA B2EH R E R df 9/ NEF RMSEA F 85
{EHKHE RMSEA U5 B — BRI S0 (H - A n]REw R S ulss iR IEAE - SUERS
Ao H At FEAE TR ] (Kenny, Kaniskan, and McCoach, 2015) « FHRARFFEEE AR5 ]
(N =209) - R IERCH AR R FE A E TR b A5 SR E AF R LA R B GFT
B R 0.961 ~ CFI {E 5 0.903 - [fifR#E Joreskog and Sérbom (1993) » £ 0.90 L .7 f&
B RBiEE RIFRIBCEE R - LRI R e A A R Bl E e e o
Al EEZEIEIN « 55 JMPARTTZSEME (Chi-square Difference Test) B A 5T
Z AR IEAUSETT Tl - 5% 1 5 SRR T Al - s A Bt [A] - R U R S A AR R
 (p <.001) » HUUATZEER A 2/ df {H (2.98 ~ 7.40) £k LA TR -
[FIRF - EoAh A5 =0HY RMSEA (B3R 0.08 » AL - W4T 2 AR AU b H A
AR T EREGERE - AARAM TR DS BRI LA F S - R5ErTE
BEHIEETEIE Cronbach’s o 3K 0.80 < 5 » —(HEGRERIERLIZES] CR
(Composite Reliability) > .70 Bl S 15%8 FLZX Y & (Average Variance Extracted; AVE) >
.50 HYISHE (Bagozzi and Yi, 1988) » ANHFCATA B EHY CR {ES TR 0.87 2 0.94 Z [ »
H AVE (EE R 0.50 - SRS ERE EASIEEUE (Convergent Validity) © £ %
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=1 EREMREESM (N=209)

= CAEEY X2 df  x2/df Ax2 Adf GFI CFlI RMSEA
ARFHER
(BERE ) 980.7 454 2.16 961 .903  .068

OREF#EX > 1367.0* 458 298 386.3***
PUAFHE 1958.6* 458 4.28 977.9***
PURFHERX S  1616.1*** 458 3.53 635.4***
TUEFHER > 17746 458 3.87 793.9%**
=EFERX T 23448 461 5.09  1364.1***
=RAFERX?  2058.2** 461 446  1077.5*** 951 706  .134
=RFERX S 1955.6** 461 4.24 974.9*** 942 725 130
ZHFERK 2850.1*** 463 6.16  1869.4** 9 940 .561  .152
BHEFEKC 3433.9*** 464 7.40 2453.2*** 10 933 453 170

ita ARFEXEIE  ME ECSR ~ 12 ICSR ~ BEEMER « EI4ERR - AE3R -
b' WA F#ENEIE 1 "41% ECSR BB ICSR, ~ BEMRRE « SRR « AR -
b® PR FHELEIE 418 ECSR ~ 218 ICSR ~ " EEMRRHESHMRR , 8RR -
c ZHEFEXBIE: "518 ECSREMB ICSR, ~ "EEMBRFREREHMER, - B#3E -
d —AFEXEHE - "4%8 ECSR » A8 ICSR » BEEMBRRMEREMER , - BH2E -
e BREF&EIA "41% ECSR » F18 ICSR » BEHMER - REMERF REMIR, -

.953 .833 .092
954 724 131
918 787 116
.955 758 123
951 .653 134

N NN BB DD

& BIZ% (Discriminant Validity) Rl n] 35 HH Fbi S{E B 2% AVE 8O JTIRFIAHRHE %
15 H! (Fornell and Larcker, 1981) » 3% 2 A &1 B B AVE B TR KA RL
S B L A B B AH R (R LB AR e R B B B A & B -

= BB TR T BB 4

AW FEER FH R fR AR AH B AR 853 B (Pearson Correlation) i HE - 32 2 2 HUAHF
e BIE S B~ REE RS T AR BRI o o o SRR B A AR O R (R L
JiH - Al EEE RORGE A B IEMHRE (r = .29, p < .01) 5 EZEHIELAIEL ECSR fF{EH
EAERE (r=-22,p < .01) » FREFEERGH ECSR EEFFWTE - FE > £8
HL[E BGOSR E IEAHRE (r = .23, p < .01) » FEEBR BRI B ROEAGER S - &%
%+ [EECREEELSE ECSR (r= .22, p <.01) » %I ICSR (r= .30, p < .01) » E'E i

==

(r=.38,p <.01) » #llikzEA (=31, p <.01) fFERAE IEAHR - BLR LB B A

TFAEBE AR (r = -20, p <.01) - JESh - HI5E ECSR BB B MEENHRERIA (- = .39, p
<.01) ~ AR (= .26, p <.01) FEAE LR - MEAREEBIERA (= -27,p <
01) FEE AR ; FIR ICSR BT EEFHEFA (r = .50, p < .01) ~ #HFEFE[R (r =

34, p < .01) HEE LM - mMEREEEERER NGBS SR (- =-36,p < .01);
BB MR KB TIE (- = .50, p <.01) A EZE AR - BB E SR KA
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= EEAES
AWEFEEER 1 Je 2 THHIE R152 ICSR R E &= - & 1A M & [FFHET AR ECSR
TREEANE B MR B HRER A Z I HIRA 6R - 3% 3 AU R - ECSR x ICSR A E 1EER A

FEZ EAIFERE (B, = 323, p < .001) » 5594h » 1R = 5RBH » ECSR x ICSR B[4 5%
PRI AR AHBR (B = -.415, p <.001) = 3% 4 H8E (5,000 %) #f55 K E 2 2580
2RI BE ICSR = 1F (Simple Slope = 732, p < .001) » 15& ECSR S5 & £ H)
IR AR (R R - B | AR K2 0 Bk 4 R IE 3 vT40 o B2
H1% ICSR %5 (Simple Slope = -.614, p < .001) [ » ECSR Eil M Bh s R I RI1%
BETRK - R 2 53R - HR - R 3 ERVUEUR » BE B R B Eh
BHHREEE (B, = 507, p < .001) - TIEEIFLEE/R » S Biiee s A B R i 2B
TRFEE (Bs, = -.239, p < .01) » Rk 3 KA 4 B SR - &% 0 R 5 K 6 TA
BB M K e M B BT R /T B T4 ECSR FlI ICSR 728 . %0 S 40 ik 22 [5] 2 [
BAL% o ARBFFEARIE Muller et al. (2005) ZFEAI G E (DUFa b K (50) b2 0 =
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1. Purpose/Objective

Although corporate social responsibility (CSR) is often classified as internal CSR
(ICSR) or external CSR (ECSR), many empirical studies still conceptualize CSR as a
unidimensional construct and overlook the potential differential effects of perceived ICSR
and ECSR on employee attitudes and behaviors. According to attribution theory (Kelley,
1973), employees interpret CSR activities on the basis of their perceived underlying
motives, which can be broadly categorized as either substantive (i.e. genuinely aimed at
social welfare) or symbolic (i.e. driven by impression management). Although multiple
studies have indicated a relationship between CSR perception and employees’ attribution
of organizational motives, the effects of the inconsistencies between perceived ICSR
and ECSR on employees’ motivational attributions remain underexplored. Specifically,
CSR is regarded as a factor that enhances organizational identification. However, social
identity theory (Tajfel, 1975) posits that these outcomes strongly depend on the perceived
authenticity and prestige of each organization. When employees perceive CSR initiatives
as symbolic, particularly when ECSR is emphasized at the expense of ICSR, they tend
to experience a sense of disappointment, which may reduce their identification with their
organization. By contrast, when employees perceive CSR as substantive, they tend to
experience a sense of enhanced self-worth through their affiliation with a morally reputable
organization. In this study, we develop a parallel mediated moderation model in which the
interaction between perceived ICSR and ECSR influences organizational identification

through dual attribution pathways (i.e. substantive and symbolic).
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2. Design/Methodology/Approach

To minimize common method variance, we collect data in two batches in 2023 from
209 respondents working at 64 organizations in Taiwan. These selected organizations
are representative of more than 10 industrial sectors, including manufacturing, health
care, financial insurance, higher education, and government agencies. Before formal data
collection, we conduct on-site visits and phone interviews with senior managers to confirm
that the selected organizations are actively engaged in both external and internal CSR
activities at varying levels.

In accordance with the method proposed by Muller, Judd, and Yzerbyt (2005) for
testing mediated moderation models, we use Mplus 8.3 software to test six hypotheses
in three steps. The first step is to examine the effect of the interaction between perceived
ECSR and ICSR on substantive and symbolic motivational attributions as the mediator.
The second step is to explore the relationship between substantive and symbolic
motivational attributions as the mediator and organizational identification as the dependent
variable. The third step is to examine the moderating effect of perceived ICSR on the
indirect path from ECSR perception to organizational identification, mediated by either
substantive or symbolic motivational attributions, and to explore the parallel mediated
moderation effect of perceived ICSR on the path from ECSR perception to substantive and

symbolic motivational attributions, which in turn lead to organizational identification.

3. Findings

Overall, our empirical results support all hypotheses proposed in this study.
According to our findings, employees tend to concurrently attribute both substantive and
symbolic motives to their organization’s CSR initiatives. When the interaction between
perceived ICSR and ECSR is strong, employees tend to interpret their organization’s CSR
engagement as driven by substantive motives rather than by symbolic motives. Moreover,
substantive motivational attribution significantly enhances employees’ organizational
identification, whereas symbolic motivational attribution has the opposite effect. By
applying the proposed parallel mediated moderation model, this study demonstrates that

when employees perceive a balance between ICSR and ECSR, they become more likely
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to attribute CSR initiatives to substantive motives and less likely to view these initiatives
as symbolic, which in turn enhances their organizational identification. By contrast, when
employees perceive an imbalance between ICSR and ECSR (wherein their organization
emphasizes ECSR over the other), they tend to decrease their substantive attributions
and increase their symbolic attributions, ultimately leading to reduced organizational
identification. Taken together, these findings validate the dual mediation moderated model,
in which substantive and symbolic motivational attributions function as parallel mediators
in the indirect relationship between the interaction of perceived ECSR with perceived

ICSR and employees’ organizational identification.

4. Research Limitations/Implications

This study has several limitations. First, the data are self-reported, and both
independent and mediating variables are simultaneously measured. Although our
confirmatory factor analysis reveals that common method variance is not a major concern,
the cross-sectional nature of this study limits drawing causal inferences. Second, prior
research has indicated different types of correlations (positive, nonsignificant, and
negative) between substantive and symbolic motivational attributions. Although we
observe a negative correlation between substantive and symbolic attributions, consistent
with findings in other studies, we do not further examine the nature of this correlation.
Attribution theory posits that substantive and symbolic motivational attributions can
coexist and are not mutually exclusive, the relationship between these two forms of
attribution may not necessarily be orthogonal or parallel, and boundary conditions may
exist. Future research should further investigate these potential contingencies to elucidate
the boundary conditions under which the relationship between the two motivational
attributions varies. We suggest further exploring the interplay between these two
types of attribution. Third, we do not account for other contextual variables that may
influence employee attributions, such as organizational size, leadership CSR attributions,
and societal impact. In addition, we do not account for other potential antecedents of
organizational identification, such as organizational trust, perceived respect, and ethical

climate in our model. We suggest that future studies consider these antecedents.
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5. Originality/Contribution

This study makes several key contributions to the literature on CSR and
organizational behavior. First, this study draws on attribution theory (Kelley, 1973) to
provide a theoretical basis for examining the effect of the interaction between perceived
ECSR and ICSR on substantive and symbolic motivational attributions. Unlike past
studies treating CSR attribution as a binary variable, our study indicates that substantive
and symbolic attributions can coexist and operate along a continuum. These arguments can
be extended to explain how the interaction between perceived ECSR and ICSR influences
substantive or symbolic attributions at the same time. In this context, we argue that
ICSR perception may strengthen the positive relationship between ECSR perception and
substantive attribution but weaken the negative relationship between ECSR perception and
symbolic attribution.

Second, to further clarify the effects of potential antecedents of organizational
identification, this study draws on social identity theory (Tajfel, 1975) to provide an
empirical explanation for the opposite effect of motivational attribution on employee
organizational identification. In other words, this study contributes to the literature
by exploring how substantive attribution may be positively associated with employee
organizational identification and how symbolic attribution may be negatively associated
with employee organizational identification.

Third, this study explores whether CSR is inherently beneficial for employees.
Although past literature suggests that CSR enhances organizational identification, this
study indicates that this effect depends on the motivational attributions of employees.
When CSR is perceived as symbolic, it can have a negative effect on employee-
organization relationships. Drawing on attribution theory and social identity theory, this
study provides a theoretical explanation for the mediating role of motivational attributions
in explaining the relationship between the interaction of ECSR and ICSR perception on
organizational identification.

Fourth, this study introduces a parallel mediated moderation model that can be
used to explore the complex interdependencies between CSR perceptions and employee
outcomes. Using our theoretical model, we establish the incremental validity of

organizational identification by capturing both the mediating role of substantive and
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symbolic motivational attributions and the interactive role of perceived ICSR and ECSR.
This approach enables an integrative and realistic understanding of how employees
process CSR perceptions. Overall, our findings underscore the importance of alignment
and authenticity in organizational CSR strategies. They also indicate that adopting a
balanced approach toward ICSR and ECSR can not only foster substantive attributions but
also enhance employee commitment and organizational identity.

In summary, this study confirms that employees simultaneously form both substantive
and symbolic motivational attributions regarding CSR activities. These attributions are
influenced by the perceived interaction between ICSR and ECSR practices. Employees of
organizations that adopt a balanced approach toward ICSR and ECSR are more likely to
form substantive attributions, which enhances organizational identification. By contrast,
employees of organizations that adopt an imbalanced approach toward CSR tend to
experience a sense of skepticism and low levels of organizational identification. Overall,
our parallel mediation moderated model provides a comprehensive understanding of
how employees interpret CSR efforts. The model also underscores the psychological

mechanisms underlying the link between CSR and organizational identification.
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